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Table 10.2
Other Food stores wanted at the new Mall
Multi mention
1 Primary Area | Secondar] Area Primary | Secondary
Details Total 7B ) EF__'_AS____CD |
Base 44451 10370 12006 4367 7671 10038 26742 ; 17709
_________________ % R T m % %
Butcher 57 51 72 78 27 g 65 46
Baker 38 32 36 49 31 48 36 41
Take Away's 32 22 35 35 37 33 30 35
Farmstall 24 19 28 53 19 14 29 16
Homebakes 21 16 19 3 31 29 16 30 |
Coffee Shop 19 12 13 20 29 23 14 26
Dairy 17 11 32 26 14 6 23 9
Delicatessen 17 15 11 2 29 22 11 25
Health Foods 15 7 20 2 22 19 12 21
Greengrocer 14 14 8 11 23 17 11 19
Juices 13 10 12 37 8 9 15 )
Herbs and spices 10 9 10 6 10 13 9 12
None 9 11 0 0 15 17 5 17
Biltong Bar 8 11 4 0 11 12 6 12 |
Pet Food 8 3 10 11 9 3 8 7
Cafe 8 13 4 11 12 3 8 9
Sandwiches 7 1 5 23 8 6 6 7
Pies 6 2 8 0 8 7 5 7]
Sweet shop 5 3 6 0 6 7 4 6
Total 328 262 333 367 364 343 313 353
Note: The figures above are the percentage of mentions, and show that respondents on average listed about 3 stores.
Other Food Stores Wanted
For new centre
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Table 10.3
Clothing & Footwear Stores
Multi mention
H Primary Area Secondary Area Primary ' Secondary
Details Total AB <D EF AB__|___CD |
Base 44451 10370 12006 R EGE 10038 267421 17709 |
Woolworths ™~~~ 7 1 AN ] 11 ©Tas 33 191 39
Edgars 27 18 25 11 36 38 20 37
Jet 25 17 44 54 7 13 35 10
Other 15 20 18 3 15 12 16 13
Mr Price 15 11 11 5 23 22 10 23
Foschini 11 1 4 14 15 26 4 21
Ackermans 1 7 7 5 17 18 6 18
Milady's 9 B 5 9 10 18 6 15
Pep 6 5 2 0 8 11 3 10
Truworths 5 5 3 2 11 6 3 g
Fashion Express 5 7 1 3 5 8 3 7
Donna Claire 5 2 3 11 4 9 4 7
Exact 4 5 6 6 2 1 5 1
Shoe City 4 6 5 0 1 3 5 Z
Pick N Pay 3 4 6 2 3 1 4 2
Markham 3 2 1 0 8 6 1 7
Queenspark 3 2 3 0 4 5 2 5
Mr Price Sport 2 3 1 0 1 3 1 2
Sport Scene 2 0 0 [ 4 4 0 4
Meltz 2 3 0 0 5 3 1 4
Total Sports 2 2 0 0 6 4 1 5
Cape Union Mart 2 2 2 0 8 1 1 4
Green Cross 1 1 0 0 3 1 0 2
YDE 1 1 1_ 0 0 1 1 1
Total 190 151 168 136 242 248 151 248

Clothing & Footwear Stores wanted
| For new centre
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Table 10.4

Other Clothing & Footwear

Multi mention

i Primary Area Secondary Area Primary | Secondary

Details . __AB (] EF CcD ;

Base 10370 12006 4367 10038 26742 | 17709
__________________________________________________________ % | % | % | % | % | % i %
Shoes 38 46 40 57 42 T8
Family clothing 50 42 63 39 48 1| 36
Ladies everyday clothing 32 42 21 38 35 ;38
Childrens Clothing 27 48 43 36 39 30
Menswear 25 22 38 28 26 32
Handbags, belts, hats 17 40 45 15 32 { 12
Sports clothing 12 17 17 23 15 22
Baby & Infant shop 6 31 14 16 19 14
Ladies high fashion Clothing 23 15 0 16 16 17
Speciality boutiques - jeans etc 15 13 0 16 12 i 18
Lingerie 8 17 11 9 13 i 11
Haberdashery / Fabric 9 8 0 16 7 P17
Ties, socks, shirs 13 10 13 8 12 : 8
Furs, coats etc 11 13 23 2 14 ; 4
None 6 0 3 13 3 1 14
Maternity wear 7 13 11 6 10 [ 5
Bridal wear 0 5 23 7 6 i 6
Ethnic wear (saris) 5 2 0 10 3 9
Safari clothing 2 4 0 4 3 5
Total 306 388 368 360 35 1 351
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Table 10.5
Decor/ Interiors/ Furniture & Appliances
Multi mention
Primary Area Secondary Area Primary | Secondary
Detais Total AB Gl EF__ 6 | co !
Base a5 10370 12006 67 7671 0038 | 26742 | 17708 |
___________________________ A E T AR TR % % %
Game 36 31 30 32 32 52 31 43
Lewis Stores 18 7 29 4 20 14 22 | 1
Other 17 24 23 3 1 16 20 13
Mr Price Home 13 14 5 5 31 14 8 20
Boardmans 10 12 4 6 27 12 7 15
@Home 10 8 [ 3 20 12 6 15
Russells 8 0 13 17 8 9 ] []
None 7 4 10 13 6 4 8 i 5
Shest Street 6 2 3 3 12 11 2 ! 10
Tafelberg Fumishers 6 6 3 0 6 9 4 { 10
Hi Fi Corporation 5 2 2 3 3 9 4 | 8
Joshua Doore 5 5 7 11 2 2 7 { 1
Cori Craft 4 5 2 3 [ 5 3 ! 5
House & Home 4 4 2 0 10 6 2 7
Beares 3 1 8 0 3 0 4 i 1
Ackermans Home 2 2 1 3 1 2 2 2 __ |
wetherleys 2 4 0 ] 5 1 2 2
Dion Wired 1 1 1 0 3 1 1 2
OK Furniture 1 3 1 0 1 0 2 0
Total 158 135 150_ 754 11 178 744 76|

Housewares,& Home decor stores wanted
For new centre
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Table 10.6
Other Decor/ Interiors/ Furniture & Appliances
Multi mention
Primary Area ] Secondary Area Primary | Secondary
Details Total AB CD EF ! AB ] CD
Base 44451 10317-1') 12006 4367 7671 10038 26742 17709
.......................................... e B LB % % [ % %%
Appliances 42 49 28 32 37 43771735
Linen Shops 31 16 27 32 36 47 24 42
Fumniture store 28 21 37 14 34 26 27 30
Curtaining 25 16 30 28 21 29 24 26
Hi Fi TV Video 24 20 28 35 24 16 265 20
Beds 21 12 30 50 i1 17 25 i4
Carpets 18 11 28 18 15 17 20 16
Lamps & Lighting 17 22 11 23 15 18 17 17
Second hand furniture 17 17 20 32 12 12 21 12
None 15 13 7 13 22 20 11 21
Blinds and drapes 14 13 9 17 18 19 12 18
DIY Furniture 14 13 16 14 9 14 15 12
Garden fumiture 10 5 16 3 14 10 10 12
Antiques 6 6 4 0 5 11 4 8
Fitted Kitchens 5 5 0 11 7 7 4 7
Pine furniture 4 4 2 0 7 7 2 7
Total 289 236 314 318 262 307 — 286 297
Other Decor & Home furnishings stores wanted
For new centre
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Table 10.7
Branded Gifts/ Music/ books etc.
Multi mention
|  Primary Area ) Secondary Area Primary | Secondary
Details Total AB €0 | EF i aB cD {
Base 44451 10370 12006 4367 7671 10038 26742 17709
A I % [ % [ % [ % | % _ | %1%
CNA 26 17 25 32 17 32 23 32
Musica 23 9 24 21 32 32 17 32
CUM Books 19 14 12 11 24 32 13 29
Exclusive Books 18 18 19 9 25 14 17 19
Bargain Books 15 15 30 2 11 7 20 9
PNA 9 13 9 23 3 5 13 4
Look and Listen 8 12 5 0 13 8 7 10
Cardies 8 8 2 12 12 9 7 10
Wordsworth 4 4 1 0 6 6 2 6
Other 3 3 5 0 5 2 4 ;3
Paper Paradise 2 3 1 0 3 4 2 ! 3
(Game 2 3 2 2 0 2 2 ] 1
Crazy Store 2 3 1 2 1 3 2 i 2
Paperweight 1 1 1 0 2 1 1 2
Music Moods 1 2 0 0 3 2 1 2
Total 141 125 137 114 157 159 131 164
[ ] -
Branded Gift and Music stores etc. wanted
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Table 10.8

Other Gifts/ Music/ books etc.

Multi mention

| Primary Area Secondary Area Primary ' Secondary

Detalls ol i AB ¢o__ | EF | AB_  CD_ ;

Base 3 ~10370 12006 | 4357 7671 10038 | 2674z 47709 |
PO SR WU, N S I % 1. L %% %
Gifts 50 43 61 63 43 45 54 \ 44
Books & Stationery 43 38 50 49 28 47 45 1 39
Music Stores 35 31 46 40 25 30 39 28
None 19 17 14 13 37 16 15 : 25

| Musical Instruments 15 11 17 2 14 21 12 ! 18
Total 162 140 188 167 147 159 165 [ 154

Other Gift /book/ music stores wanted
For new centre

60 — _‘
50 H ‘ _1'
2 40 H . ok y
S i

£ : : S |
g 30 —i ! — &
5 1 |

X 20 — _L" — ' e T
| ? ! T el e ]_J
10 H - b — —i H
| ;, | [ |
i E £ ! Ii; " .|
0 | ! - |
Gifts Books & Stationery Music Stores None Musical Instruments

Store Types

24



408 ANNEXURE 1 67/110

Table 10.9
Branded Restaurants and coffee shops
Multi mention
Primary Area ] S dary Area Primary | Secondary
Details Total AB cp EF | AB CD !

Base 44451 10370 12006 4367 7671 10038 26742 17709
......................................... e T TE TR T % % % %
Mugg & Bean 28 19 31 16 34 34 24 34
Spur 26 22 18 14 44 31 19 i 37
Wimpy 21 13 14 11 27 36 13 32
Nando's 10 13 15 16 4 4 14 4
KFC 10 10 8 24 7 8 11 8
Other 10 11 10 3 13 10 9 11
Ocean Basket 10 10 4 2 17 15 6 ! 16
Hungry Lion 9 1 19 36 0 0 14 0
McDonalds 8 [ 13 3 ] 9 9 ! 8
Cattie Baron 6 6 4 6 2 9 5 G
Cape Town Fish Market 6 8 3 0 8 9 5 ! ]
Steers 5 1 3 0 10 10 2 10
Dros 4 3 1 5 9 2 3 5
Vida E Cafe 4 8 4 5 2 2 5 2
Panarotti's 3 4 3 0 5 1 3 3
Dulce 3 7 4 0 0 1 4 0
Cafe Rossini 3 7 3 0 4 2 4 3
Kauai 2 3 0 0 5 3 1 | 4
Woolworths Coffee shop 1 1 3 0 0 1 1 i 0
House of coffees 1 1 0 2 2 3 1 ! 3
Milky Lane 1 0 2 0 2 1 1 1
Simply Asia 1 2 1 0 0 0 1 0
St Elmo's 1 1] 2 0 1 1 1 1
Tota) 173 156 165 143 202 192 156 ;197

Branded Restaurants and coffee shops wanted
For new centre
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Table 10.10
Other Restaurants and coffee shops
Multi mention
| Primary Area | Secondary Area Primary ' Secondary

Details Total AB e _§ e A ¢ _ |

Base 44451 10370 12006 | 4367 7671 10038 26742 17709
.......................................... % % | % I % [ % | % 1 %
Family Restaurants B Y 43T 58 45 48 44 47 ]
More Coffee shops 34 33 32 24 42 36 31 38
Pizza Restaurant 29 24 25 22 31 39 24 36
Steakhouse 20 18 22 8 26 21 18 23
None 19 20 25 23 16 11 23 13
Upmarket Restaurants 14 20 15 3 9 14 15 { 12
Italian Restaurant 9 4 11 3 12 13 7 { 13
Thai Restaurant 6 7 3 0 14 4 4 ! 8
Vegetarian Restaurant 5 2 0 0 10 13L 1 : 11
Total 181 168 176 141 205 198 167 1 201

Other Restaurants etc. wanted
For new centre
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Table 10.11
Branded Consumer Services
Multi mention
| Primary Area . Secondary Area Pimary ' Secondary
Details Total Y ) B A ©CD .
Base 44451 10370 12006 4367 7671 10038 26742 17709
R IUTUNNUTOY SO %_ % I 3 I % N % 1%
Nope =~ T R A I < 70 66 62 74 VT 837
ABSA 14 11 9 5 23 22 E) 22
Standard Bank - g 4 10 0 12 14 6 13
First National Bank 7 4 2 0 12 15 2 14
Nedbank 3 3 5 0 13 6 3 9
Capitec Bank 5 2 5 11 8 5 5 6
Ster Kinekor 4 3 2 11 1 5 4 3
Telkom 2 1 1 3 2 4 1 { 3
Other 5 3 10 0 6 5 5 i 6
Total 122 108 117 100 143 138 109 : 139

Branded Services Wanted
For new centre
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The high incidence (70%) of responses claiming that "nothing” was wanted at the new centre in this category suggests that
respondents are not familiar with the term "Branded Consumer services" . The resuits here are therefore little more than a

guideline as to banking services wanted.
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Table 10.12
OtherServices
Muiti mention
Primary Area ] Secondary Area Primary | Secondary

Details Total AB _ [5) EF__|__AB cb . :

Base a5 10370 12006 4367 7671 10038 26742 17709
__________________________________________ %% % | % | % [ % I % | %
Cinemas 49 48 21 54 65 44 j 60
ATM's 40 35 29 35 52 53 32 | &3
Banks 27 27 19 43 32 28 26 | 30
Hairdressers 24 11 29 20 29 31 20 i 30
None 19 24 19 26 16 11 22 1 13
DVD/ Video 15 14 17 8 14 14 17
Dry Cleaner/ Laundry 13 8 15 3 18 14 11 | 16
Beautician 9 [] 5 0 11 19 5 ; 16
[Nail Bars 5 4 0 3 14 6 2 9
Total 203 178 181 159 246 241 176 | 244
|

Other Consumer Services wanted
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Table 10.13
Branded Miscellaneous Goods
Multi mention

There is a wide variety of "Other” Miscellaneous retail goods, but few were mentioned by respondents. These questions were
deliberately not prompted in order to let respondents give their views without bias.

Primary Area ] Secondary Area Primary | Secondary
Detalls Total _ “AB_ €D _EF ' AB €D I
Base 3] 10370 12006 4367 7671 10038 25742 17709
e TR S L% % I T %, T T ooy %w L%
None - D - e A 51 19 21 46 20
Dischem 44 39 35 41 52 54 37 ! 53
Game 15 14 7 3 28 19 9 . 23
Vodacom 7 2 11 3 6 8 6 ! 7
Clicks 7 8 2 0 14 10 4 ! 12
Midas 6 0 11 0 8 8 5 ! 8
MTN 6 1 10 5 3 7 6 | 5
Clicks Pharmacy 4 2 2 0 4 8 2 | 6
Incredible Connection 3 3 2 0 9 0 2 4
Builders Warehouse 3 4 2 0 3 5 2 4
Diskom 2 0 3 6 2 1 2 1
Sportsmans Warehouse 2 3 1 3 0 1 2 ! 1
Makro 2 2 2 0 2 3 i 3
CellC 2 1 4 3 2 2 312
Mica hardware 2 2 2 3 2 0 2 L1
Cape Union Mart 2 3 2 0 4 0 2 ’ 2
Toys R Us 2 2 3 0 3 1 2 2
Vigin Active Gym 1 2 1 0 0 1 1 0
Total 146 131 147 119 161 149 134 154
Other Branded Stores wanted
For the new centre
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Table 10.14

Other Miscellaneous Goods
Multi mention

A wide range of suggestions was eficited in this question, but due to the nature of the question, the responses are low

Primary Area Secondary Area Primary : Secondary
Details Total AB cb €F AB co !
Base ‘s 10370 12006 4367 7671 10038 26742 | 17708

_________________ R TS U O T T T e
Hardware 33 15 35 50 38 39 0 | 38
Pharmacy 28 29 30 24 0 28 29 27
Discounter (Game) 27 24 23 34 24 33 25 29
Variety store (Clicks) 25 22 32 9 21 28 25 {25
Paint 15 2 15 32 17 17 B a7
Cellphones 14 5 1 21 32 24 6 28
Homeware 14 10 13 0 20 21 10 20
Motor Spares 13 9 14 3 16 18 10 P17 ]
Computer Equipment 12 12 10 0 16 14 9 I 15
Cosmetics & Fragrances 12 9 14 13 8 14 12 11
Florist 12 9 10 ] 18 15 g ! 17
Arts & Crafts materials 11 21 1 11 16 9 i 14
Arts & Crafts - Conternporary 11 15 3 11 12 14 9 ,; 13
Other 10 11 11 0 15 10 9 i 12
Novelty store (Verimark) 10 7 7 3 15 15 7 ; 15
Sports equipment 9 9 6 12 1 ] 8 9
Camping & Outdoor gear 8 11 3 3 14 8 6 11
Toy Shop 7 7 8 0 14 10 6 8
Pet shop 7 9 4 3 24 10 6 8
Bottle store / Wine shop 7 4 9 11 5 5 7 5
Health Shops 7 10 4 2 8 11 6 10
Wallpaper & Paint effects 6 7 2 0 10 8 4 9
Nursery 6 8 2 2 102 9 4 1 10
Mirrors/Framing 6 5 2 0 10 10 3 10
Arts & Crafts - Indigenous 6 5 1 0 7 13 2 11
Jeweller 6 5 2 0 11 13 3 12
Luggage & Leather goods 5 3 5 0 7 6 4 7
Sanitaryware 5 4 [] 0 [] 5 4 5
Second Hand goods 4 5 5 3 2 5 5 3
Ceramic ware (pottery) 4 2 6 0 2 5 4 1 4
Sewing Machines ( Bernina) 4 7 2 3 9 2 4 ‘ 4
Swimming PoolEquipment 4 2 1 0 9 7 2 'l 8
Glass & Crockery 3 2 3 0 8 4 2 1 s
Trailers 3 0 9 0 4 1 4 |20
Pawnbroker 3 1 2 13 6 1 3 1
Motor Cycles /Scooters 3 2 1 0 5 3 2 | 4
Play area for children 3 0 5 0 0 5 2 5 3
Games Arcade 3 3 1 13 1 2 4 r 2
Cameras & Scopes 3 0 1 0 7 4 1 : 5
Pharmacy 2 0 4 0 1 3 2 2
Arms & Ammunition 2 1 2 0 0 3 1 2
Entertainment centre / Live shows 2 7 2 2 1 1 3 . 1
Tobacconist 1 0 0 0 6 1 0 [ 1
Jewellery store 1 1 0 0 3 2 0 |' 3
Security Shop 1 0 2 0 6 1 1 E 2
Ten Pin Bowling 1 3 0 0 0 1 1 Ti 0
Bicycles 1 1 1 5 1 0 2 Loy
None 25 26 22 29 26 25 25 26
Total 405 350 342 308 577 500 343 511
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Table 11.1
Future likely Distribution of Expenditure after Mall development

Primary Area ! Secondary Area Primary ‘ Secondary
Details Total Totai AB CD EF AB CD |
% % % % % % % %
Food and Groceries Hermanus 75 80 84 92 53 59 88 ] 56
Other Local 18 5 11 6 32 34 8 i 33
Over the Mountair] 7 5 5 2 15 7 4 11
Total 100 100 100 100 100 100 100 100
Clothing & Footwear Hermanus 75 86 85 89 53 84 86 55 |
Other Local 15 4 10 9 23 27 8 25
QOver the Mountair 10 10 5 2 24 9 6_ | 16
Total 100 100 100 100 100 100 100 100
Furniture Hermanus 78 83 89 95 55 65 88 61
Other Local 14 6 7 4 26 26 6 26
Over the Mountair] 8 11 4 1 19 8 ] 13
Total 100 100 100 100 100 100 100 100
Household Goods Hermanus 76 87 80 89 51 61 89 57
Other Local 16 4 7 9 29 31 [ 30
Qver the Mountair] 8 [] 3 2 20 8 5 13
Total 100 100 100 100 100 100 100 100
!
Electrical Appliances Hermanus 75 84 93 81 51 60 87 i 56
Other Local 16 7 4 10 31 28 7 ;30 |
Over the Mountair 9 9 3 ] 18 11 6 14
Total 100 100 100 100 100 99 100 ! 100
Electronic Goods Hermanus 73 79 92 80 51 60 85 56
Other Local 15 7 4 5 24 31 5 28
Over the Mountair} 13 14 4 15 24 9 10 16
Total 100 100 100 100 100 100 100 100
Sporting Goods Hermanus 76 82 90 84 57 64 85 61
and Equipment Other Local 14 E] 6 6 20 28 7 24
Over the Mountair} 10 10 5 10 24 8 7 15
Total 100 100 100 100 100 100 100 100
|
Toys, Hobbies and games |Hermanus 79 86 90 91 57 65 88 | 62
Other Local 12 3 5 5 19 28 4 24 ]
Over the Mountai 9 10 4 4 24 7 7 14
Total 100 100 100 100 100 100 100 100
Jewellery, Watches etc. Hermanus 76 85 88 94 53 64 88 ] 59
Other Local 14 4 8 5 23 29 6 L7
Over the Mountair] 10 11 4 1 23 Z_ 7 i 14
Total 100 100 100 100 100 100 100 ¢ 100
Camping & Outdoor equipmen§Hermanus 77 86 88 92 53 68 88 61
Other Local 12 3 8 6 19 26 5 23
Over the Mountair] 11 12 5 2 27 6_ 7 16
Totg! 100 100 100 100 100 100 100 : 100
1
Books & Stationery Hermanus 79 91 92 08 53 60 93 i 58
Other Local 14 4 5 1 25 34 4 29
Over the Mountair] 7 5 3 1 22 [ 3 13
Total 100 100 100 100 100 100 100 100
Wine & Spirits Hermanus 76 89 89 97 50 56 91 53
Other Local 18 7 7 1 36 37 6 36
QOver the Mountair] 6 4 3 1 14 8 3 11
EEI 100 100 100 100 100 100 100 ;100
|
Personal Care Products Hermanus 74 84 89 88 51 60 87 56
Other Local 20 11 10 9 32 35 10 34
Over the Mountair] 6 5 1 3 17 5 3 10
Total 100 100 100 100 100 100 100 100
Restaurants Hermanus 77 89 88 95 54 61 80 58
Other Local 15 6 8 1 27 31 6 29
Over the Mountair] 7 5 3 4 19 8 4 13
Total 100 100 100 100 100 100 100 100
i
Cinemas and Live shows [Hermanus 78 86 85 86 61 70 85 67
Other Local 9 3 9 1 13 17 6 14
Over the Mountair 13 11 6 13 26 13 9 19
Total 100 100 100 100 100 100 100 100
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Table 11.2

A Comparison Of Existing and Likely Future Expenditure Distribution

Total Primary Sedondary
Existing | Future Existing Future Existing Future
Details )
% | % % % % %
Food and Groceries Hermanus 59 | 75 82 88 22 56
Other Local 29 18 9 8 60 33
Over the Mountain 12 { 7 9 4 18 11
Total 100 | 100 100 100 100 100
]
Clothing & Footwear Hermanus 50, 75 69 86 22 59
Other Local 15 I 15 5 8 30 25
Over the Mountain 35 10 26 6 48 16
Total 100 ‘100 100 100 100 100
Furniture Hermanus 45 78 64 88 13 61
Other Local 21 14 6 6 47 26
Qver the Mountain 34 8 30 6 40 13
Total 100 100 100 100 100 100
Household Goods Hermanus 56 1‘ 76 78 89 23 57
Other Local 21 L 16 7 6 42 30
Over the Mountain 23 8 15 5 35 13
Total 100 | 100 100 100 100 100
|
Electrical Appliances Hermanus 51 p 75 74 87 15 56
Other Local 22 [ 16 5 7 50 30
Over the Mountain 27 i 9 22 6 35 14
Total 100 | 100 101 100 100 100
Electronic Goods Hermanus 38 (73 59 85 8 56
Other Local 15 |15 4 5 33 28
Over the Mountain 47 [ 13 37 10 59 16
Total 100 [ 100 100 100 100 100
Sporting Goods Hermanus 47 76 67 85 14 61
and Equipment Other Local 17 14 8 7 32 24
Over the Mountain 36 10 25 7 54 15
Total 100 N 100 100 100 100 100
T
Toys, Hobbies and games  |Hermanus 49 T 79 71 89 15 62
Other Local 18 12 8 4 36 24
Over the Mountain 33 9 21 7 49 14
Total 100 100 100 100 100 100
Jewellery, Watches etc. Hermanus 45 76 67 88 16 59
Other Local 22 14 8 6 41 27
QOver the Mountain 33 10 25 7 43 14
Total 100 100 100 100 100 100
I
Camping & Outdoor equipment | Hermanus 36 {77 55 88 5 61
Other Local 16 {12 9 5 27 23
Over the Mountain 48 11 36 7 68 16
Total 100 100 100 100 100 100
Books & Stationery Hermanus 59 79 85 93 18 58
Other Local 26 14 6 4 56 29
Over the Mountain 15 7 9 3 26 13
Total 100 | 100 100 100 100 100
]
Wine & Spirits Hermanus % | 76 80 o1 16 53
Other Local 36 18 14 6 71 36
QOver the Mountain 8 6 6 3 13 11
Total 100 100 100 100 100 100
Personal Care Products Hermanus 58 74 83 87 18 56
Other Local 30 20 10 10 62 34
Over the Mountain 12 6 7 3 20 10
Total 100 100 100 100 100 100
Restaurants Hermanus 60 7 83 g0 26 58
Other Local 25 15 8 6 50 29
Over the Mountain T 9 4 24 13
Total 100 | 100 100 100 100 100
Cinemas and Live shows Hermanus 26 78 39 85 3 67
Other Local 7 _ 1.9 7 6 7 14
{Cver the Mountain SZ_L_ 13 54 9 90 | 19
Total 100 100 100 100 100 | 100
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Table 11.3

Percentage Change in Expenditure Distribution

ANNEXURE | 75/110

: Total | Primary Secondary
Details i
Food and Groceries Hermanus ' 27% 7% 155%
Other Local ' -38% | -11% -45%
Over the Mountain B -42% | -56% -39%
Total !
Clothing & Footwear Hermanus 50% 25% 168%
Other Local 0% 60% -17%
Over the Mountain | ~71% -77% -67%
Total i !
i
; : |
Furniture Hermanus ; 73% i 37% | 370%
Other Local i -35% 4% -44%
Over the Mountain | -75% -79% -68%
Total ‘
Household Goods Hermanus | 35% 14% 148%
Other Local . -23% -13% -30%
Over the Mountain ! -65% -56% -62%
Total !
T
Electrical Appliances Hermanus | 47% 18% 273%
Other Local i -27% 40% -40%
QOver the Mountain i -67% -73% -60%
Total i
Electronic Goods Hermanus i 91% 44% 603%
Other Local | 2% 33% -15%
Over the Mountain ; -73% -74% -74%
Total i i
Sporting Goods Hermanus i 62% 27% 338%
and Equipment Other Local | -18% -9% -25%
Over the Mountain | -72% -71% -73%
Total !
I [
Toys, Hobbies and games Hermanus | 61% 25% 313%
Other Local | -35% -44% -34%
Over the Mountain ! -72% -68% -71%
Total ]
]
)
Jewellery, Watches etc. Hermanus { 69% 31% 270%
Other Local | -36% -31% -34%
Over the Mountain -70% -73% -67%
Total
Camping & Outdoor equipment Hermanus 115% 60% 1129%
Other Local -25% -42% -15%
Over the Mountain -78% -82% 77%
Total :
T
Books & Stationery Hermanus 34% 9% 220%
Other Local -46% -33% -48%
QOver the Mountain -53% -67% -49%
Total
Wine & Spirits Hermanus 36% 14% 231%
Other Local -49% | 60% -49%
QOver the Mountain -29% -44% -19%
Total
Personal Care Products Hermanus 28% 5% 212%
Other Local -33% 0% -46%
Over the Mountain -50% -57% -49%
Total
Restaurants Hermanus 29% 8% 123%
Other Local -38% -23% -42%
Qver the Mountain -52% -54% -46%
Total { |
i :
Cinemas and Live shows Hermanus i 198% | 118% 2122%
Other Local i 28% | -20% 106%
Over the Mountain i -80% -83% 79%
Total i ]
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Table 11.4

Summary of Existing and Future Likely Expenditure Distribution

ANNEXURE 1 76/110

Restaurants

Food Other Clothing Furniture Cinema

Categories

Primary Secondiary Percentage!Change
Existing Future Existing | Future Primary | Secondary
% % % } % % | %
Restaurants 83 90 26 58 8% 123%
Food 82 88 22 56 7% 155%
Other 71 78 15 59 10% 293%
Clothing 69 86 22 59 25% 168%
Furniture 64 88 13 61 38% 369%
Cinema 39 85 3 67 118% 2133%
Primary Area
% Spend in Hermanus
100 ]
90
80
- 70
< 60
2 50 B Present
w £ Future
2 40
30
20
10
0
Restaurants Food Other Clothing Furniture Cinema
Categories
Secondary Area
% Spend in Hermanus
o
c
2 I Present |
) E2 Future
xR

34
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Retail Census
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RETAIL CENSUS

SO |

Total Study Area

Precinct Analysis : Table (1)

By Precinct within the Hermanus

All Retail Categories Precinct| GROSS' | SALES' | Trading | No.of | Sales/ % of
Based on store type Code: SQM | Rmill. | Density | Stores* | Store |Category|
Hermanus Central A 61 184 996 16 300 394 2.53 63.6%
Hermanus Gateway B 7182 190 26 500 47 4.05 12.2%
Hermanus Industrial Cc 12 173 172 14 100 96 1.79 11.0%
Sandbaai Industrial D 2085 21 9900 26 0.79 1.3%
Hemel en Aarde Village E 5454 59 10 800 23 2.56 3.8%
Sandbaai F 5676 55 9700 30 1.84 3.5%
Onrus G 4 698 73 15 500 46 1.58 4.7%
Total all Precincts 98 452 1565] 15900|] 662 2.36 100.0%
Precinct Analysis : Table (2)
By Town within the study Area

All Retail Categories Block | GROSS' | SALES | Trading/| No.of | Sales/ % of
Based on store type Code | sam Rmill. | Density. | Stores* Store | Category |
Hermanus A 98 452 1507 15300 639 2.36 50.1%
Stanford St 7 889 76 9 600 61 1.24 2.5%
Gansbaai G 18 825 258 13700] 196 1.31 8.6%
Kleinmond KL 28 737 393 13700 143 275 13.1%
Betty's Bay Be 7197 76 10 500 40 1.89 2.5%
Caledon Cc 17 148 264| 15400| 138 1.91 8.8%
Napier N 2824 40 14 200 48 0.84 1.3%
Bredasdorp Bre 27 638 392 14 200] 227 1.73 13.0%
Total all Towns 208 710 3005 14400] 1492 2.01 191.9%
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Table 3
Total Study Area

ANNEXURE 1 79/110

Merchandise Groups Total AB CcD EF

Food and Groceries 1447 290 725 433
Clothing, Footwear and Accessories 334 66 173 95
Furniture and Appliances 114 30 63 21
All Other Retail Goods 631 183 362 86
Consumer Services 573 191 334 49
TOTAL Rmillion 3099 760 1657 683
Merchandise Groups Total AB! (o1 0] EF

Food and Groceries 100% 20% 50% 30%

Clothing, Footwear and Accessories 100% 20% 52% 28%

Furniture and Appliances 100% 27% 55% 18%

All Other Retail Goods 100% 29% 57% 14%
Consumer Services 100% 33% 58% 8%
TOTAL 100% 25% 53% 22%
Merchandise Groups Total AB cD EF

Food and Groceries 47% 38% 44% 63%
Clothing, Footwear and Accessories 11% 9% 10% 14%
Furniture and Appliances 4% 4% 4% 3%
All Other Retail Goods 20% 24% 22% 13%
Consumer Services 18% 25% 20% 7%

TOTAL 100% 100% 100% 100%
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