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Table 10.13
Branded Miscellaneous Goods
Multi mention

There is & wide variety of "Other” Miscetianacus retall goods, but few were mentionad by respontdents. These questions ware
deliberziely not prompted in order to et respondents give their views without bias,

Erivvary Brog - Secandsny Ama ;:im&ry 1 Secondary
Detaks Torai RS cb & 5 NN O S
Eate e 8370 12006 it 7571 TORH FL T F7709
............................... ISR S U SN NN S OO YOO VOO 000 DUV SO0 UOS
Nune 36 43 47 52 19 21 46 20
Bischem 44 38 35 41 52 54 37 H 53
Game iE 14 7 3 28 15 [ .23
Vodacom Fi 2 11 ] [ a & i 7
Clicks 7 [ H 1] 14 10 4 I
Etiday ] 8 1 3] 8 § o i ]
BTN -] 3 10 5 ) ¥ & f 5
Clicks Pharmary 4 2 Z i 4 8 2 )
fincredible Connection 3 i 2 i} E] 7] 2 i 4
Builders Warshouse 3 4 Z 8 3 5 2 P4
Biskom 2 [} 3 [3 2 1 ] : 1
Sporismans Warshouse z 3 1 3 g 1 2 ; 1
WMakro 2 2 2 4] 4 3 1 1 3
Cel € 2 1 4 3 ? 2 3 ! K
Wica hardwars 2 3 p 3 3 i FE
Cepe Linion Marnt 2 3 2 0 4 D 2 ! Z
Toys R Us P Z 3 4 3 1 . H Z
Virgin Active Gym 1 2 E o [ 1. E 1 1]
ota 146 131 47 118 161 149 134 {54
E]
th
L
o
i
L
JiH]
ﬁ 1
L3
o~
@ E 4 @ L
5 £ E £ B E T E & 5§ 83 g2 2 g 5 3 B
-§ i [ = = = = 8 * 2 % B £ = T [
2 [4.] = 3 & § g £ 2 & = L5 B = P o
3 k: g E E P 3 E 3 P =z
EL o il = - [ G
e © B g D <
I g g £ g £
B B # =
5§ £ 8 £ 3 =
© = =
g 2 £
£ 2
i}
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Tabie 10.14

Other Miscellaneous Goods
Mot mantion

A wide range of suggestions was elicited in this guestion, but due to the nature of the guestion, the responses are fow

Primstry Ares Seconsarg Area Peinmacy I Sevordary
Detalic Yotat ARt co EF AR D H
Base 451 10370 1005 46T TETE S o] ; 1
................... ek % L% kL % 0w b e
Hardware 33 15 38 ‘50 36 38 3§ 38
Fharmaty 28 29 ki 24 & 28 28 27
Diseourter (Garme) 27 24 23 34 24 33 25 28
Variety store (Clicks) 2% 22 32 8 2 28 28 025
Paint 15 2 15 32 17 17 13 4y
Celiphones 14 5 1 21 3z 24 6 . o8
Homeware 14 10 13 5 20 21 v |
Inotor Spares 13 5 14 3 18 18 18 17
Icomputer Equipment 12 12 10 a 16 14 8 | 16
Cosmetics & Fragrances 12 g 14 13 8 14 2 1 1
{Forist 12 9 10 8 18 15 g | 4
Atts & Cratts materials 11 21 1 ) 11 16 g i 1
Arts & Grafis - Contemporary 11 15 3 11 12 14 s | 1
Other 18 1 1 g 15 10 5 |
Novelty store (Verimark) 10 7 7 3 15 15 7 15
Sporis equipment 9 3 8 12 1 g 8 9
Camping & Outdeor gear 8 11 3 3 14 8 & 13
Toy Shop 7 B ) 14 H B 8
Pet shop 7 4 3 24 10 6 g
FBottie store / Wine shop 7 4 g 11 5 5 7 5
Health Shops I 1} 4 3 a 11 £ 14
Wallpaper & Paint effects 6 7 2 0 10 8 4 o8]
Nursery 8§ & 2 2 102 5 4 [ 1
fMirrors/Framing 6 5 2 0 10 10 31 4
Aft5 & Crafts - Indigenous 5 5 1 o 7 13 2 P4
Jeweler 6 5 2 0 11 12 3 12
[ Leggage 8 Leather noods 5 3 5 3] ? ;] 4 7
Sanitaryware 5 4 & 0 8 § 4 5
Second Hand goods 4 5 5 3 2z 5 s 1 3
Ceramic ware {pottery) 4 2 8 ) 2 5 4 1 4
Sewing Machines { Bernina} 4 7 2 3 g 2 4Py
Swimming PociEquipment 4 2 1 g g 7 2 1 g
Glass & Crockery 3 p) 3 0 5 4 2 1 s
Trailers 3 g 9 g 4 1 4 2
[Pawnbrokes 1 1 2 13 3 1 3 1
Motor Oyeles /Scooiers 3 e 1 a <] 3 2 ! 4
Play area for chitdren 3 8 5 0 o 5 2 i s
Games Arcade 3 3 1 13 1 2 4 i 9
Cameras & Scopes 3 o 1 0 7 4 1 5
Sharmacy 2 ) 5 0 1 3 2 2
Ams & Ammunition 2 1 2 & 0 3 1 2
Entertainment centre / Live shows 2 7 2 2 1 1 3 : 1
Tobacoonist 1 8 0 0 $ 1 8 1 1
Jeweliery store 1 1 9 g 3 2 o 13
Security Shop 1 5 2 0 5 1 1 by
Ten Pin Bowling 1 3 i) g ] 1 1 |{ &
[ Bicycies 1 1 1 5 1 9 2 i1
None 2. 2% 22 28 26 25 2 28
Totat 405 350 362 308 577 500 53 511

30



387
Annexure U 73/110

Table 11.1
Future likely Distribution of Expenditure after Mall deveiopment

T T S Secondary Ares Frimary | SOcongary
Petlin Total TGH AA [+:] E’ AR IE.E - ]
. - % % % % % % % L o
Foot ang Groceres  fHermanus 75 i 34 57 55 59 B8 | B8
Cihet l.ocel 18 5 ! 5 33 4 B LAY
Crver the Mountais] 7 5 5 2 15 7 4 ! 11
T F. 100 700 700 100 66 368 760 50
Cinthing & Ft Her 75 B8 BE [iF] 53 64 BB I
Diher Local 15 4 10 ] 23 27 B 25
et the moumar] 10 if [ i 54 3 [ 8
Totai o0 150 100 00 160 160 it 50
Flmiiire Hermanus 7E B3 &8 5% 55 BE ) Bt
Other Local 4 5 7 g 76 38 ) 26
Gver fhe Mourial B 1i l § 18 B ) 13
Tore 708 106 5D 00 100 105 00 100
3
Hotsehold Gonds Hermanis 7& B7 ) Eg 5 B B TTUET
Oiher Local i 1 7 g 70 EXl 3 af
Over the Moo ) G 3 3 Jris] -] S 13
ofar 155 708 55 103 700 58 308 80
Flacifical Apphances Her 75 B4 [E] 8 £g &0 BT R
Ciiher Lotar 8 7 73 i EH 8 FTT TR
Tiver the Mountaid] [ E 3 g 15 11 5 i 44
Tots 00 700 300 760 750 9¢ 7001 100 |
Elecirant (oods Her 73 T8 §2 5 £ 5] B 5§
Cfer Locsl 5 7 4 g 24 H g 78
Gvar tha Mouniaid | 13 14 4 g 24 § 0 i
) 68 100 50 (i) 168 750 00 00|
Eporing Goods  Hermanis 76 B2 55 4 57 [ [ 81
and Equipment Other Logal 14 [ & B 20 28 7 24
Over the Mouran] 10 5 [ 4 pr3 g 7 i
Total 100 08 169 oG 00 60 g4 i
!
Toys, Hobbies and games  Hermanus 7% 88 0 a1 57 [ 88 &2
Bthar Loeal iz g g E 5 FL] 4 4
Over the Mountat ) 10, 4 4 24 b T 14
’f'o@_ag“”“‘“‘a" 160 108 o0 100 100 160 160 100
Ieweliery, Walches ete. {Hermanus 75 85 88 94 53 54 88 -]
Other Lot 14 % il g 73 25 [ 7
Over the Mountapt. 10 i1 A i 53 i i
ot 190 700 100 308 700 186 08T
amping & Dutdoor equipmeng Hermanus ki 86 88 82 53 88 a8 81
[Giher Local iz 3 7 [ 18 78 g 25
Gver e Mhountaig 13 i3 Z 2F 3 7 i
[ote! To0 150 100 o0 100 100 T 160
3
Buooks & Stationery Hermanus w 91 o2 98 53 50 93 ¢ B8 |
Other Lovat i3 [ ] i 75 kY q 74
Over the Mouniai] 7 ] 3 i ol B 3 k!
Total i) 108 T G5 50 106 108 ol
Wine & Spirits Hermanis 7 &5 L3 a7 50 38 91 53
Other Lotal gL 7 7 i % a7 5 5
Ovar the HMourdaif 6 i 3 i 4 B 3 T3
Foter _F 100 150 100 755 106 160 WL 10
i
Fersonal Gare Froaucts {1 s 74 B4 59 85 &1 B8 87 58
Ober Lodal P23} 1i 10 5 73 3E 15 Y]
Over the Mouttaid =~ 6 § i 3 17 s 3 o
Total 00 908 T 0D 100 1060 160 104
Hestaorants Hermanus 7 B &8 88 5 &1 80 TS
Ciher Local 5 & g 1 57 3 5 P
Dvar the Mouriarf 7 5 3 4 {E] B 4 13
otel 180 155 100 150 100 100 08 i)
Einemas and Live shows  fHernanus 78 88 85 86 &1 ki BS i 87
Other Lacal g 3 ] 1 13 i7 B s 44
Over the Mounia] 14 it g 13 76 i3 5 4G
Yot ‘ " T00 150 100 708 160 708 TG0 00

31
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Table 11.2
A Comparison Of Existing and Likely Future Expenditure Distribution

‘fotat Primary Sedondary
Eusting | Futore | Existing | Futwe | Exsting  Fomre
Detaits e il

(A A % % A %

Food angd Grocaries Hermanus L) 75 852 58 22 56
Other Lol ped 18 g 8 &0 33

Over the Mountain 12 : 7 k] 4 18 11
ol - 160 i) 700 108 160 108

Clathing & Footwear Hermanus 50 ;15 &5 as 22 59
Other Local 15 i 15 & ] 3D 25

§Over the Mountain 35 : 10 28 [* 48 15

otal 100 P00 100 160 180 100

Furnitire fHermanus 45 78 B4 ] 13 61
Orifter Locad ral t 14 & G 47 25

Over the Mountain 3 .8 38 5 4g 13
Teia! igg 50 700 100 100 100

Household Goods Harmanus 86 78 78 8% 23 87
Cther Local 21 j 16 7 5 42 It

Over the Mountain 23 i 8 15 & 35 13

To_t_ai 100 I {1 100 180 100 100

1

Etarkicat Anphiances Hermanus 51 L) 74 a7 35 56
Other Local 72 1 46 5 7 5% 30

Over the Mountan a7 i £l 22 < 35 14

Toigl 100 i 100 151 100 100 100

Electronic Goods Hermanus 38 i 73 54 85 8 56
Other §Local 15 ] 15 4 5 33 28

Over the Mouniain A7 13 37 kg 59 18

Fotal 108 108 100 100 100 100

Sporting Goods Hermanus 47 76 87 85 14 &1
and Equipment Other Local 17 14 8 7 32 24
Over the Mountain 38 18 25 7 54 15

ol 108 100 100 100 100 180

‘Toys, Hobbies and gemes  {Hermanus 45 .78 71 89 15 52
Other Local 18 12 g 4 38 24

Civer the Mountain 33 o 21 I, 49 14

Total 100 100 108 08 ] 00

JeweHery, Waiches efe. Harmanus 45 76 &7 25 18 53
Other Local 22 14 B E 4% 27

Civer the Moundsin 33 kit 23‘ 7 4% 14

Towl 160 100 160 50 106 60

i

Camping & Ouidoor equipment | Hermanys 36 i 55 a5 5 [H
Lrher Local 1§ ; 12 8 5 a7 P

Ovar the Mountain 48 74 36 7 &8 16

Towi 100 T 300 E1is) 760 105 50

2ooks & Stationery Harmanus 59 79 85 53 18 58
Other Local 26 14 & 4 55 28

" {Ovar the Mountain 15 7 E 3, 26 13

Tota! 400 ;108 100 100 100 100

Wine & Spirits Hormanus 56 75 80 EL 16 a3
Cther Local 2] 18 14 6 71 38

Cvar the Mouniain g & 5 3 13 14

ot 160 100 00 100 100 100

Pergonal Gare Products Hermanus 58 74 83 87 18 S8
Other Local 30 it 19 10 62 34

Over the Mournitain iz 8 7 3 28 10

Tolal 100 168 100 i) 100 100

Restaurants Harmanus N &3 8 %% 58
Other Local 25 ;15 8 [ 5B 29

Cvar the Mountain 15 i 7 g, 4. Pl 13

o I T 01 108 00 160 85 100

Cinemas and Live shows Hermanis 26 78 a5 a5 a 657
Other Local 7 5 7 8 7 14

Overthe Mountain 1 67 1 13 24 g 0, RE

Totat 1850 108 100 108 108 108
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Table 11.3

Percertage Change in Expenditure Distribution
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\  fomi | Prmary ! Secondary
Dhurtatls
Eood and Grocenes [Hemanus : 7% T 1655, |
Other Local ' -38%; -11% A5%
Cver the Mouniain | 2% -56% ~39%
Toiz] f
Clothing & Foclwear fHemanus S0%: 26% 168%
Other Local B % 50% ~17%
Cwver the Mountain ; ikt - 57%
Toisi : }
A El
Fumiture Hemmanus T3% 37 % 370%
Other Local -35% 4% -44%
Oyer the hourdain 8% T9% -85 |
ol
Household Goods Hemanus I5% 4% 148%
Oiher Local : ~2 3% -13% -30%
Qver the Mountain : -G5% -66%, -52%
Total
Electrical Appliances fHermanys 47% 168% 273%
Other Local “27% 40% -40%,
Dver the Mountain i ~GT7% -7 3% B
Tokal - :
Elecironic Goods Hermanus 91% 44% B03%
Other Local : 2% 38% -15%
Chver the Mountain E. -1 3% A% -T4% |
Totat :
:
Sporting Goods Hermmanss i 62% 2% 338%
and bouipment Other Local ; ~18% 5% -E5,
Ower the Mouniain | 7 2% =715 -7 3%
Total
‘toys, Hobbies and games Hermanus 81% 25% 393%
Other Local -35% —4A4% -34%
Cver the Mountain L2 -B8% -7 1%
otal
Jewslery, Walches elp. Hermanus BE%, 1% 278%
Other Local -35% -31% -34% |
Over the Moung_sin »'?0‘33; -7 3%, -57%
Toll
Campmny & Ouldoor equipment Hermanus 115% 80% 1129%
Othet Local -25% -4 2% -18%
Owver the Mountain -78% -82% -7T%
Total F
Bouoks & Stationery Harmanus % 9% 220%
Othwer Loeal —48%: ~5d% ~48%
Over the Mouhiin -53% 67 % 4556
?0@! ;
Wine & Spirits Hermianus ; 36% 14% 231%
Other Local ~40% | B A%
O the Mountain -25% ~44% 35% |
Tom
Personal Sare Progucts Hermanus 28% 5% 212%
Ciher Local ~33% 0% 5%,
Cver the Mountain AB0% 5% ~45% ]
oiel ;
3
Restagrants Hemanus 29% 8% 123%
ther Local -38% 235 420
Over the Mouniain -52% ~54% -46%
Tt } ;
Cinemas and Live shows Hermanus : 198% 110% 2122%
Other Local 28% -20% 106%
Crver the Mountain ~60% -83% 7%
Togij

113
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Table 11.4
Summary of Existing and Future Likely bExpenditure Distribution

Primbry Secondary PercertageiChange
fasting | Futyre | Bdisting | Future Primary  Secondary

ok k) % ! % % i %o
Restauraniy 83 56 25 £8 8% 123%;
Food 82 88 22 56 7% 155%
Other 71 78 15 59 10% 293%
Ciothing 69 86 22 59 25% 168%
Fumniture 54 BB 13 51 38% 369%
Ciresma 38 B5 3 67 118% 2133%

Primary Area

% Spend in Hermanus

2

o E Present
) E ruture
2

Restaurants  Food Other Clothing Fumiture Cinema
Categories
Secondary Area
% Spend in Hermanus

—

=

o El present
! £l Future
=

Restaurants Food Other Clothing  Furniture  Cinema
Categories

34
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Retail Census
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RETAIL CENSUS

! Total Study Area

Precinct Analysis : Table (1)

By Precinct within the Hermanus

All Retail Categories Precinct] GROSS | SALES | Trading | No.of | Sales/ | % of
Based on store type Code SQM Rmill Density | Stores* Store | Category |
Hermanus Central A 61 184 996 16 300] 394 2.53 63.6%
Hermanus Gateway B 7 182 190 26 500 47 4.05 12.2%
Hermanus Industnial C 12 173 172 14 100 96 1.79 11.0%
Sandbaai Industrial D 2085 21 9 900 26 0.79 1.3%
Hemel en Aarde Village E 5454 59 10 800 23 2.56 3.8%
Sandbaai F 5676 55 9700 30 1.84 3.5%
Onrus G 4 698 73 15 500 46 1.58 47%
Totat all Precincts 98 452 1565 15900] 662 2.36 100.0%
Precinct Analysis : Table (2)
By Town within the study Area

All Retail Categories Block | GROSS | SALES | Trading | No.of | Sales/ % of
Based on store type Code SQM Rmill Density | Stores* Store | Category
Hermanus A 98 452 1507 15300] 639 2.36 50.1%
Stanford St 7 889 76 9600 61 1.24 2.5%
Gansbaai G 18 825 258 13700f 196 1.31 8.6%
Kleinmond KL 28737 393 13700| 143 2.75 13.1%
Betty's Bay Be 7197 76 10 500 40 1.89 2.5%
Caledon o 17 148 264 15400 138 1.91 8.8%
Napier N 2824 40 14 200 48 0.84 1.3%
Bredasdorp Bre 27 638 392 14 200 227 1.73 13.0%
Total all Towns 208 710 3005] 14400| 1492 2.01 191.9%
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Table 3
Total Study Area

Annexure U 79/110

Merchandise Groups Total AB Cp EF
Food and Groceries 1447 280 725 433
Clothing, Footwear and Accessories 334 66 173 9%
Furniture and Appliances 114 30 63 21
All Other Retail Goods 631 183 362 86
Consumer Services 573 191 334 49
TOTAL Rmillion 3098 760 1857 883
Merchandise Groups Total AB cD EF
Food and Groceries 100% 20% 50% 30%
Clothing, Footwear and Accessories 100% 20% 52% 28%
Furniture and Appliances 100% 27% 55% 18%
All Other Retall Goods 100% 29% 57% 14%
Consumer Services 100% 33% 58% 8%
TOTAL 100% 25% £3% 22%
Merchandise Groups Total A cD EF
Food and Groceries 47% 38% 44% 63%
Clothing, Footwear and Accessories 11% 8% 10% 14%
Furniture and Appliances 4% 4% 4% 3%
All Other Retail Goods 20% 24% 22% 13%
Consumer Services 18% 25% 20% 7%
TOTAL 100% 100% 100% 100%




