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Table 2.1
Distributior: of Expenditure by Location
i Az amw Ameg Fomary | Secendary
Selags Lesaton ot A8 &2 e A £ "
% % % % % % % [ %
Eood ang Groceries Hermenus 59 B7 79 7a 22 21 &2 -
Other Locat 2% El 13 13 55 64 9 1 &
Qver the Mountain | 12 19 ! 2 23 i T
Total 109 100 108 108 106 160 0 160
1
Cipthing & Fophwear {Hermanus 52 &2 | B4 22 22 &g 22
Other Loeal 15 3 [ & 22 38 5 30
Qver the Mourtain a5 3 24 10 56 43 i 43
[Feil 100 100 100 180 300 165 10 100
1 ;
Fuamiture il 45 54 7 78 11 14 64 13
§0ther Local 4] 4 [ 15 37 58 [ 47
i{}\m the Meankain a4 42 27 7 52 38 30 L
Tota} 108 100 0 10 108 100 10 1868
Househoid Goods Hermans 55 1 8o 84 18 25 78 |
Other Local 21 4 3 11 32 7 42
Over the Mounlain | 23 28 11 5 48 25 15 13
Total 190 106 100 100 100 100 108 j 160
Elctricat Appii Hesmanus 51 84 78 88 12 1§ 14 15
Other Locat 22 2 5 & 3 57 5 50
Over the Mountain 27 34 17 & 49 25 27 35
Total 108 10 00 1080 160 100 101 . 100
H
Flertronic Goods fiemmanys 38 48 54 15 i 7 58 . B
Other Loes! 15 3 3 15 z5 40 & a
Qver the Mountain &7 A8 33 1t 58 53 a7 59
Tola (W ST YT X0 T TR ST T2
Sporiing Goods Hermants 47 &2 72 &5 17 11 67 4]
and Equipment Ciher Local 17 4 7 28 ki) 43 8 a2 1
Qver the Stountain 38 34 2z € G4 A6 25
Totat 180 100 1431 100 60 100 106 100
w— — .5 iy
Tays, Hobbies e pames {Hermanus 49 [} n BT 13 17 T 15
Other i ocal 15 5 12 8 24 45 ] 35
h_Bver the Mountain a3 32 17 5 53 38 21 48
Total 100 160 140 108 40 100 40 100
Jewellery, Watches ele ¥ 45 E &7 L) 13 18 &7 18
Other Locst 22 [ 8 12 30 48 8 41
Oy the Mousain a3 3 25 4 57 34 % a3 |
Total 100 100 148 100 106 100 400 10
Camping & Duidoor equipmant Hermanus 36 L5 B0 &7 4 55 5
Other Local 8 F g 24 7 37 g g
Qver the Mounteln 48 5 1 G il 57 36 58
Total 106 14 100 100 100 100 100 50
Books & Stetinnery iH 59 83 84 g5 ) 18 85 18
Cther Local 26 2 ] 5 46 &4 [ &6
Dver e Mountsn 15 15 7 [ 34 20 ] 26
Total ) 100 100 103 0 100 100 163 |
Wine & Spirits iK 56 78 85 3 17 17 £ 16
Other Local 3% 3 10 23 8 19 14 71
Dyer the Mountn 8 8 5 4 £ 4 & 13
Totat 108 100 108 100 100 100 199 130
Persongt Care Products ¥ 58 Bl BB Bi 18 5 B3 18
Other Local 38 [ E] 165 56 87 10 82
Cruar ihe Mountain 2 11 5 3 25 15 7 x|
Total 106 0 100 140 108 i 00§ 100
!
ftestaurants fHermanus 50 26 B4 78 25 26 [
Other Local 25 4 8 13 46 54 8 1 &
Gver the Sountain | 15 40 7 g 24 20 g i o4
Totnt ioe 1430 108 100 i 108 100 150
Cinemas and Live shows Harmerss .28 3 42 58 ] 3 3 ]
fother Locat 7 3 g 27 § 7 7 ¥
Over the Mountain 57 &7 &5 28 30 50 54 46
Tolal i 160 190 [ 160 100 100 [}
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Table 2.2
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Percentage of Expenditure spent "over the mountain”

Primary Arg - Sevondary Aty Primary | Secondary
Desais ot 2B T Co EF 28 P
% % kA % % % % %
Cinemas and Live SHOWS 57 67 45 20 56 30 Bq . 8o |
Camping & Quidoor equipment A8 [1] 31 a 78 LFi ) -]
Elechnnic Gouds 47 44 33 10 68 53 37 )
poring Govds 36 A 22 g 64 46 25 |
Clathing & Foolwear 35 35 24 18 56 42 25 i 48
Fumiture 34 4 27 7 52 aa F ] A
Toys, Hobbies and g 33 3 17 5 83 38 L 48
dewellery, Walches elc. 33 35 25 4 57 34 125 43
Elecirical Appliances Fij 34 17 ] 49 25 FZi 1
Household Goods Z3 25 11 ] 49 25 15 35
BoOKs & SIRUONETY 15 % 7 [ 34 20 ) 76
Resteurants 14 10 7 ] 28 20 & 24
Foog and Groceries 12 i0 B 9 px] 15 g 18
Farsonal Care Products 12 11 5 3 25 15 7 : 20
Wine & Gpirits B # 5 4 5 4 1 [ 13
Table 3
Products and Services bought 'over the mountain’
| pomary brea Ares Primay Es.mm
Details Total A8 e g A8 e
{iothing 18.6% 16.4% 15.0% 235% 13.5% 26.2% 17.6% 19 4%M
Home Appliances & Electrical goods 7.6% 4 5% TE% 14.7% 12.0% 5.5% T A% ¥.9%
Cinemnz 7 5% 10.3% T.6% 8.0% B.6% B.7% T A% 7.3%
;5—'006 & Groceries 7.5% B.0% 6.1% 14.7% 7% B.8% T A% 571%
{Fumiture 5.5% 8.9% 5.3% 8.5% 2.4% 34% 7 4% 3%
{#lectronic Goods 28% 1.4% 23% 0.0% 4.2% J4% 1.5% 5%
Camping Equipment 2% 271% 3.8% 2.0% 4.2% 0.1% 28% 2.4%
Wedical faclisas 28% 5% 2.5% 0.0% 1.6% 4.1% A7% 4%
Compter eguipmen 21% 2.1% ERL &.0% 30% 2.1% 23% 24%
Theatre & Live shiws 2.1% 4.1% 1% &4.0% 1.3% 14% 2.9% 12%
Shoos 2.1% 1.4% 0.0% 0.6% £.6% 25% 07% 4.2%
Ridehery f meat 2.1% 1% 23% 4.7% 05% 2.7% 2.8% 0.6%
R edding 14% 88% 0.0% 0.0%: 1.8% 4.8% 0.0% 3.0%
Home & interor decor 1 4% 2.7% 0.0% 0.0% 1.2% 3.4% 1.5% 24%
Entersinment 1.4% 27% 0.8% 0.0% 0.6% 2.8% 1.5% 1.8%
Wusical equipment 1.4% &.0% 2.0% #.5% 3.0 1.4% 1.5% 1.8%
Cosmetics & Skin care products 1.4% 1.4% 1% &4.0% 0% 5% 1.5% 1.2%
Sports equipment 1.4% 1.4% 0.6% 0.0% 1.2% 2.4% 7% 1.8%
Haberdashery 1.4% 2.7% 0.0% 04.0% 1.8% 1.4% 0.7% 1.2%
Buikding Supplies 14% 21% 0.8% 2.3% £.0% 0.7% 1.5% 8.6%
$pecials and sefes 1.4% 01% 0.8% 5.2% &.0% 1.4% 1.5% G.6%
festauranis B.7% 0% 0.8% 0.0% 0.5% 2.1% 0.7% DE%
Botks 0.7% 1.4% 0.8% &4.0% 2.4% 4.7% G.7% 1.2%
Vehicle setvicing and spares 0.7% 0.0% 0.8% 0.0% 1.2% 4% 0% 1.2%
Toys and games 8.7% k] 0.0% 0.6% 2.4% 1.4% 0.0% 1.5%
{ther 4.1% 55% 2% 0.0% b.4% 5.5% 2.9% 5.5%
{Hothing Specific 15.9% 16.3% 31.3% 17.1%: £5.5% 1.4% 20.6% 8.7%
Basicafly everything 1.4% 0.8% .05 0.0% 7.3% 0.7% 0.0% 3.5%
Total L% 100.0% +00.0% 100.0% 400.0% 100.0% 100.0% | 100.0%

N#: Please nole that the table above reflects the incidence of mention and not the distibulion of expenditure
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Table 4.1
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Food and Grocery stores used during the past month {June)

Primary Aroa — Sepongary Ares Primery | Secordary

Detais Buse f vew JORE R R L A 5 S PO

58 44 454 AK 451 16 370 12006 £ 357 7 £74 10 538 25 A7 e |
% ¥ % % % % % %

R Bay 4 8ok §5.0 B1.0 73.0 T4.0 4.0 8.0 FEo . oEh
|Checkers AT 85T 9.0 44 0 20 Ly 45.0 42.0 JED 1 430
Euper Spar 16 341 378 64,0 i) 420 58 [:X:] SB0 [ D

ORf 43 044 200 2.8 4.8 5B 570 T4.0 28 ¢ 744

U- Save A4 558 108 0.8 17.G 110 a0 4.8 a0 11.0

OF Foods 4 054 g0 .0 0.0 2.0 1540 28.0 08 230

York Cash & Cany %197 9.0 5.0 210 238 .0 0.0 350 0.0
Woolworihs 3158 74 4.0 4.0 0.4 140 3.0 70 F I

2 388 50 110 4.0 0.0 78 a0 6.0 5.0

1T 40 18 &0 S0 5.8 30 40 4.0

1 ERY 458 R [iXi] 240 3.0 3.0 4.0 R

1581 70 a0 X} a6 80 18 GRS

The tehie above shows the percentage of shoppers using each store. (M the base number of 10 370 AR Lie Plane shoppers, BY% shopped

#l Pick n Pay and 44% shopped ot Checkars in the past month,

Table 4.2

Share of spend at grocery stores during the past month {June)

Primaty Arex — Sacondery Area Prigtary j Secondary

_Detaii gase | tow FTORST TS TR i © 1 _—
Fick i Pay 38 4% £6.7H 53 8% A3E% 21 8% 1. 5% 5 1% 17.2%
Checkers 24 2% 2. 3% 21.2% 6% 24.8% 2E8% 22.40% 2BT%
Bpar 15 8% 4% 0.0% oy 3d% 35.8% 5% %
Huper Spar 8.8% 168.0% 1E1% 15.1% 1% 5% 16 1% 2.5%
LK Foodg 4.4% $0% 0.2% 0.0% B5% 11.8% 0.1% .55
Wioabworths 2 B A.5% 5% £.0% 4 0% 0.5% 2 4% 25%
U Bave 2.7%: 0.0% 3.5% 13 3% 2.8% 4.0% 5% A0%
Citbunt 15% 0.5% Z.8% 1.2% A% DE% 1A% 165%
Fruit & Vg Gty 11% A 4% £.0% 0.0% 34% D.8% 1.5% 1.5%
Price Chub £ 5% 4.40% D.0% 0.0% L8 1.3% £.0% 1.3%
Shoprite 04% 0.2% 0.0% 18% 0.6% 0.7% 0.3% 27%
Yok Cash & Cary 3& E_% { 5% £.0% % 2.{)% 2 G B0
T&fg % 180.0% H00.0% 100 ‘F%ﬂ% 160.0% 103.{?% @me

‘The {abie sbove shows the share of spend of each brand irespective of location, This islle is based on the tots) weighted popuistion
ang represenis each brand's estimaled market share amongsl the study sres papalation.

Supermarkets
Share of Market

A0.0%
30.0%

20.0%

Y-Axis

10.0%

0.0%

X-Axis

19
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The fable bafow shows the base number of shoppers al azch store {in hold} and the percentaga of those shoppars who used each perticular
tocatkn of thet storg. So for Piek n Pay, it can be seen that 52% of the shoppers using Pick n Pay, used the Hermanus siore. The avergas spend
By aff shoppers al Pitk n Pay was R'1295 in the past month, wih AB ¥ Plane pecple spersding an average of R1419 al the store.

Table 4.3
Food and Grocery stores used during the past month {June)
Pgmm Arez — Secondarf Area Primary | Sesondary
, Dotais pese, ) Jowl BE €5 £ L N -
Pk n Pay 24 364 24 B84 & 4T T4t 3 258 2535 1814 20 416 4 44%
Hh 22935 &2 180 100 106 57 59 150 58
Somarsel Wes( 276 g 3 ] 1 50 34 1 43
Cape Town ichd) 204 7 ] [+ [ 3 7 [1] I
Stelienhosch 75 [ 0 [ 1] £} i b Z
Tygaryaley 04 [1] 1] 1] 4] & 8 o 2
Woms_i_e_{ Fi] e} 0 B g, 3. 0 [ 2
Average BMOURE spent 15968 1418 1 EEIS 8_32 1 548 T BR7 1 ?_3;& 1 Ba1
Chockers 17307 57 307 4 51% 3220 1855 2 508 4 211 § 585 e ]
Hermanus 13539 57 148 100 73 35 az D4 33
Bredasdorp #7E o6 4] [ ¢ &7 €5 fi] 62
S t Wes! 31 2 1] [+] o ki Z & 4
Caps Gate 15 f ] [ [ 2 1] ] 1
Tamboerskiool 235 1 ¢ 1] & 7 ] [] 3
Wumsi'gr 5735 3 0 g 27 2. 7] 5 1
Amount Spent . 1987 1270 1290 £45 130 1365 3 1§ T 553
Price Club 1501 1081 ) a [ 514 307 0 1501
Bredasdorp 510 51 o 0 o 75 EL 1] 61
Caledon a5t 39 i) i) 3 5 £1 £ 38
Amourd Spent 528 0 0 ] 180 [T 2
Super Spar 138t +§ 361 634 CETF] 1814 384 589 15 413 57
Harmanus 16055 EL) 150 100 100 [ 78 180 7h
Bredasdorp 152 B3 0 4 2 40 & [i] 16
Sandbaz 14 i 0 kN g i 1) ] i3
Rmownt Spent 532 532 597 503 208 518 3.040 i 7613
Spar 13 044 13 04 189 47 202 & 168 ¥ 441 353 12501
Bredasdomn 3359 @ ] 0 0 18 32 ) pr
Caledon 27138 21 Y 0 4 kil 18 [:] 22
Easlelt 370 3 100 100 64 i [ B )
Gansbau 3863 3G [ [ 38 28 i 16 30
Gorduns Bay 87 1 ] i} [ 2 ) 0 1
¥lenimor 18I0 16 @ 1] & 29 [ 0 [ 18
Siantord 58 5 N 8 i 3 g (I I
Rraownt Spent ~ 1072 502 203 1567 | 3160 iosa F 1068 10673
Wnnlwarths 3156 3158 + 400 486 [ [ 314 1866 127
Hermanug B25 g0 108 150 0 B5 100 160 74
Somerse! Wast £79 15 0 1] 0 1538 [ ) 38
Amaunk Sourt @ BTE 5% ] % gg:? B@ Bhe
Frult & Vg City 2388 2 388 115 455 [ 260 747 € £5% an7
Harmams 1873 78 1958 00 ] 41 25 100 7 36
Semerset Wasl 410 17 0 [ [ 59 32 ] 1 8%
‘i‘ymﬁ{gy 1os 4 [i] 3 [i] o 43 [ [ 13
Amoant Spent 545 4Z3 - 1one 7 a 1075 573 3511 620 |
0K Fands 3826 392§ [ [F3 [ 1483 2701 42 3884
Sanshoal 3138 B0 100 ] 72 (K] 4 100 B
Kisinmond 355 E] ] 0 [ 19 5 g F]
Napler 3TE 18 i i [} 14 Pt
Struishast [ 11 1] 1) ) S . 1a & 11
Amourt Spent - 1028 o 1028 950 Taes 585
Shonrite 616 £16 42 g 73 28 284 118 554
{rabouw Th 13 1) g [} 4 28 1 15
Parow [T 13 [} [i] a 1] P 0 18
Somersel Wasl ED 52 150 ] 100 38 4 ] 31
Worasiar 138 5 il o [ 100 [ [1] N
Aot Sont " Ban THe5 z 1525 513 527 1462 1623
A)- Save 5AST 5 du1 [ 15a4 i 8% 615 1355 3456 2024
Bredasdon 736 13 [i] [i] o 42 24 [¢] ki
Caledon 39 17 [ i ] 58 40 [} 45
anshaai 13 6 4 2 ] 0 28 [i] 17
Mermanus 3666 B3 4] 100 188 B [4] 100 [i]
‘Aount Sper 433 G 330 550 793 B50 LD 787 |
Yark Cash & Carry 4107 558 2548 £ [ ] g 4107 0
Hermanust Zwelihie) 4307 100 100 100 ] [ [ 158 1]
Aimpurm Spent 367 KT i T il i i 357 ]
OQther 1673 Tars 345 675 T3 56 08 556 T
Brackenfel 176 1 72 o [1] 15 ] 12 g
Hawsion 73 4 ] [i] 100 1] 1] 8 4
Hermanus 42 3 2B 1] [1] 7] ] 5 1]
Fleinmond ar 5 2 & 4 19 ] [i] 11
LAguthes 240 13 fi] 1] 1] .o 34 ) 27
Napier 252 15 g G [ 2 a1 0 32
s 107 B ] 15 [1] [1] Ji] 12 1]
Somersel Wesl 7ze a3 g 7] g 37 P 5] P
Amount Spent 509 810 7] 1028 588 587 506 5
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The table below shows the overall share of spend of the study area residents at Clothing and Footwe:
stores during the three months to the end of June 2011, }t should be noted that 7% of respondents
made no purchases in this category during that period.

Table 5
Share of Spend at Clothing and Footwear stores during the second guarter 2014
Primary Eﬁ — Sacondary Amea Pritury  © Secondary
etsits Base, I ot FTTAE NGO 1 ER LTI .

Total a4 451 A 451 B e T2 e 367 787t 10 38 2% T3 TR
- % % % % % % T g [
iEdgars 8839 TB8% | 214 | 150% | 20.0% 12735 SE% i78% 08%
Woolworihs 40327 14 6% 1540 B.7% B0% 10 1% 21.4% 14 5% 207%
Rl oihars = 14.5% 7540 278% 0.5% 7% 3% 153% 1 151%
Bif Price Y % 1 113% 7.0% 4% | 104% | 180% a5 EeE
Foschini 4 188 BB 165% 5% Ea% § 4% 18.5% 8.2% 128%
Ackermans 5478 TE% 8% 8% | 7i6% 5% B.3t% W% | 88%
Wiarkham 3008 5.0% 4.0% d.o% B.4% g5 6% 1% 5%
Miladys 195 5 0% 745 4.5 B85 3.3% & 0% 5% 309
Jel 2178 7% 5% I7% 125% 2.6% 35 5 245
Bep Stores 5 402 % ik 5% 8% 110% 8.0% 43% 3
Trrworns 2053 39% & .6% 455 0.0% £a% 2 5% EXT
[Ally BRos Glore 385 PR 3% 5.8% 5.0% 5.5% 50% T8 0%
Pick n Pay Clolhing + 686 3% 5% % E0% 4% 4.4% 8% | 3%
Total Sporis 456 4% Bi% o 135 5.5% .30, 0.9% 6 5%
(To 1000% | 1000% | 1000% © 100.0% 1 1060% | J00.0% | 100.0% 1 100.0% ]

Clothing Retailers
Share of Market
20.0%
15.0%
2
5 10.0%
oK
| W
5.0%
0.0% A R e |
w » @ g @ » 9 9 7
£ 2 £ E § 853 9%
Q = 0 L4 E i [+] @ ] £
$ °© » & Hh 2 © 4 ©
gz 582 REEE
£ < a F » 8§ °
2 & F

12
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Table 6
Share of Spend at Fumniture, Housewares and Appliances stores during the year to June 201
25% of respondents made no purchases in this category.

Primacy fres Secondary Area Primacy | Secondary
De&a“Lrs ‘t‘ot_li AR 3] : EF A§ i 2D 4

Tawis Stores 0. 2% 0.2% 5% 72.1% B.6% 2045, 555, 183%

Game 18.0% 5% 7 6% 1.8%, 73.4% 19,75 13.6% 20 5%

Tafelberg 13.3% 5105 12.5% 0.0% 14,15 21 5% 14.8% 120%

Full House 10.0% 0.0% 44.0% T % 6.0% 155 228% 1 0%

Fairdeal 7 4% 0.8% 22.0% 25% & 5% 8.4% i7a% 55% |

Wir Brice Horne 455 5.1% 3.2% 325 5 5% 35% LA 4.0%

Sheet Streal 3.6% 5.1% T1% 0.0% 555 5.9 8% 47%
jHermanus FUMMShErs 5.0% 7 5% 0.5% 0.0% 0.0% .1 D00 8.4% 1 G.0%

Bayside FUMShers 2 8% 35% 0.0% 0.0% 33.1% 0.0% 1.4% 15 5%

Bayview Discount Fumishers 2.7% 0.0% 0.0% 0.0% 0.0% B.4% 0.0% 5.3%

Otrar 5% 3.8% 35% 0.2% 555 1.9% 4% 2.0%

Clicks Z.0% 4 8% 13% .39, 155 1.5% 3.1% 1 3%
jRussells 2.0% 2.5% 0.0% 0.0% 0.3% 555 11% 3.6%

FUmiiie Centrs 1.9% B.9% 1.3% 5.0% 5.0% 5.0% LA 5.0%

House & Home 1.7% 4.3% 0.0% 2.0% 1. 7% 4.5% 1.8% 2.7%

i Fi Corporation 1% Z.2% 63% 5.0% 1% 1.9%, 0.5% 1%
iBick n Pay 0.6% 0.6% 5.3% 3.4% 0.0% 0.3% 1.6% 0%

Checkers 0.9% 4% 0.6% 1.0% 0.4% 8.6% T5% 555

Ackermans D.8% 0.8% 0.2% 21% 0.0% 1. 5%, 1.1% 0.8%

Al Home 0.7% 1.0% .45 5.0% .75 6.3% 0.7% 0.4%
iPep Slores [ 0.0% 5% 0.3% 0% 28% 0. 1% 2%
{Woolworins G 5% 7% 0.0% .69 7.1%, 0.8% 5.3% 0 8%

lcﬂi 100% 0% 185% 160% £00% 1N0% 0% 100%:

Furnishing and Appliance Retailers
Share of Market
25.0%
_ 20.0% |
= 15.0% |
§ ’ 1’: - [ Total
& 100% | 0T
50% 4 H *ﬁ =
T S S s PO,
0.0% | ] i ey I S T
SRS B EEEE RN NN NEERY.
S ENEERREREE RN RN RN E
s Bzt gyiSc £ iBESids
g Y tgs8" < &%
= £ 3 3 5 I UL
iga vE
Stores

The table above shows that patterns of support vary considerably between Life Planes.
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Table 7.1
Attitudes to proposed new Toll Plaza's

Question 6 (a} Wil the new Yoll Plaza's reduce vour frequency of fravel over the mountain,

Piigna ® Secondary Area Frimary | Secondary
betalls Total AR co . EF AB B i
Base 44 451 16 376 12 006 4 367 T 67t 14 038 28742 47709
% % Y % % % % : %
Yes ’ will 55 52 53 53 50 &5 &7 83
No it will not 35 28 1) 32 47 4 29 43
1 dont know 10 il i7 8 3 g 14 4
Tolat 100 180 100 100 100 1C0 05 100
. E
Will Toll’'s reduce your travel '
&0
50 —
k]
>
2 40
& 1 ] B primary
8 3 secondary
s 20
ES
16 =
0 N o oo R
Yas i will No i wilt not i dont know
Response
Table 7.2
Attitudes to proposed new Toll Plaza's
Question 6(b} Do you think the new Toll Plaza’s will reduce the amount that you spend over the mourntain?
Primary ma & Hary Asoa Prinsary S fary
Detaits Totai A8 cp EF a8 ! cp
Base 44 451 16 370 12 0086 4 357 1614 15 036 26 742 7 709
% % % % % % % i %
Yos d will 55 54 58 66 46 56 57 ! 52
No it wid not 35 34 27 32 43 38 31 43
1 gont know 10 i 17 2 3, & 12 &
Total 100 106 166 100 100 00 150 160
Will Toll's reduce Spend
so =
8C X Peah |
...Q _-'.J a
& 40 & Z s
g .'.‘-1 d
9 : i /@ prinary
W 30 i g s
@ i i L secondary
& 3 [
i) 20 !:‘ "‘f N
® e | %
10 RS2
e :‘J% | . 851 T T
oy LT W sennthse O e ]
Yes it will No it wil not 1 dont know
Response
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Table 8.1
Aftitude fo Proposed One -Stop shopping centre in Hermanus

Question 7{a} if there was 2 one stop shopping cantre in Hermanus with a wide variety of siores under one r00f, such as a
smaller Somerset Mall © including Game | 2 full Wooiwerths and & wide selection of national and other chains, how wouid yoy
feei about that? Do you think it would be a good idea?

Primary drea — Secondurf Are Primtury | Secordary
Detats Yol A N <5 — ]
U - — 4451 WAG | dpmop 47§ TEM | B036 F gEer | 17708
% % % % 0 % %
A very good idea & 83 a1 7E 51 70 74 87
A good idea 1) 18 15 ) 77 73 7 )
§Not such & good Idea 7 12 2 1] iH [} [ 10
A bad idea 4 6, 2 g, 7 1 3, 4
Toia! 160 160 100 100 160 100 100 106
Attitudes to Proposed Centre
80
1Y
2 60
2 ol =)
3 0 N M Primary
@ [T secondary
o 30
o
| =S 20 L
10 -5 : e e
A very good idea Not such & good idea
A good idea A bad idea
Responses
Table 8.2
Question 7{b): Why do you say that? {Positive responses)
ma'%m Secondirs Area Brisary | Secontary
Dataits ki Lo 2 Lol A8 Ll
ORISR . SV S sedez L BsE L MAsES 1 T f e0sy L8300 zades | 18
% % b % % % % %
Harmanus nesds & proper Gentre 46 48 54 47 43 3¢ 50 41
Heed for addiiunal shops 30 40 43 49 Y 37 43 3
Al Other 2 3 1 0 3 4 2 4
Clase to Home [ 3 o 3 1 i Z 11
Reduce travel casts 3 Z 3 p 4 5 3 5
more vanely and range 2 1 1 0 3 2 1 2
{Everything under ana mof 2, 3, i g 2 2 A 2
e 105 100 68 i0a 50 166 08 760 ]
Table 8.3
Question 7(b); Why do you say thai? (Negative responses)
?ﬂmmm - Wnﬂarjw Primary £ Y
Dl ot AR ) EE S D
UUUTUORSRT ... SSUSPO LA e Ly g a1 e U 2das T 2691
% % % % % % %
There is no need for more shops 47 52 51 ] 41 52 52 44
A big centre wilt dumage the CBD 43 44 40 0 56 F£] 43 42
Qthe mentions g i g 1] 5 75 C 13
otat 160 100 T0a ] 750 100 00 TG

15
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Table &

Expected reduction in Expenditure "over the mountain®

Quastion & ¥ such a shopping centre were 1p be built, fo what extent do you think # would reduce your expenditure over the mouniain?
The results show that some B0% reduction in outfiow could be expecied, 87% from the primary srea and 50% from the socondary.

”’5&2"’“ . f Area Py Secontury
Detali Total BB B EE AB cB
ﬁse “jﬂ 10370 11395 £IET TET m&! 2HEI5 hris:]
BT M I ST 2 TUUC TN TS N SO
All{ 667 1008] 7 38 47 46 3 a4 27
Host (B0-50% 7% 37 3 Fo) 18 ) 77 22
BBl Hal (30-505 17 3 73 37 g 1% 10 i2
Soame [20-40%} G & 5 17 13 & & E
T Titie 2Up 1o 20% 4 E i i 11 4 3 7
ot at il 4 A8 ' 7 56 30 i 3
Total 00 100 100 100 106 700 100 300
Thveral Weighted Response 5054 o T3% B A% 57 % 50%

Reduction in Expenditure
Over the mountain

50
s
£ 40
e
%30 M Primary
& 20 I Secondary
Y
e
?ﬁ 10
0
5 5 08 5§ & %
= @ e i 5 %
. 8 £ 8 T 3
i’ e w
: § 3§ &t E °
= 6
< 2 g o <
Response

16
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Table 10.1

Stores wanied at proposed new Mall: Food & Groceries

Question §.1.1 Bearing in mind what shops there are in Hermanus, whal specific branded stores ang services would you fike o
have at the proposed centre

ﬁemaamﬂaumwld&umyiaﬂ
Pﬂmzw - Secondarg Arse Primury Secondary
Detalls Totat A8 = S A2 E8, N
Hane M5 1055 TR 4367 76/% FO03E ETAY $7T0R
DUNUPURRRRRRUUTRTRNRR NURNRL. SN S N I %5 T DTN . SR L
Figk n Pay K1 25 =4 17 34 ] 24 20
Shoprite 1B 18 32 28 & 12 FN ]
Checkers T o 73 13 23 24 10 2%
Woohworihs 13 22 B Z 18 30 1% kL]
Othar 12 8 43 31 5 14 20 1%
Bpar 3 1 4 g ) T8 3 (i
Maetro 5 7 9 Fi 1] & T : o
Frutt aod Ven 3 4 ] 2] 5 4 1 4
ot 160 700 50 700 108 100 188 700
For new centre
35 —
30 ':i-y'
0 o
225 -
£ 20 ] o B Primary
O =
s 15 [ secondary
X 10
5
0

17
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Table 10.2

Annexure U 60/1410

Other Food stores wanted at the new Mall

Ml mention

PrimargAres G Secondan Arsa Primaty | Secongary
pasne Tou N - - s e IR
Base 44451 A 12006 4357 16T 16036 Foord i 11788

.................................................. SN WU UUUUR MO NN TOUN DUUU: - N S A W
Biifcher 57 51 73 8 4 4% 85 1T
Saker 3R 7 38 48 HH 48 5 Y]
Take Aways P 33 i 35 57 33 k2] 35
Farmsial 74 9 78 58 8 14 55 18
Homebakes 7 i 18 3 3 75 15 )
Eofies Shop 19 i 5 P2 75 23 4 7%
iDsiry 37 R kP 26 14 5 23 §
Helatassen b i3 3 2 ) 55 3 P
Feallh Foods 18 i ) 2 55 8 ¥ 5
Greangrocer 4 7 B 71 73 i7 T
fJuices 3 i 7 37 g g Ty
Herhs and spices it ] ) & 19 13 F; TS
Nons 9 11 U o 15 17 5 ki
Hiftong Bar § e ! [ L i3 g iZ
P2l Foog 8 3 5 s g 5 B 7
Cafe 8 i3 F] bt i3 6 & §
Sandwiches 7 1 & 2 8 B 6 7
Pies & 2 8 i B 7 5 7
Swaet shop 5 k) & [§] ] 7 4 &
1ot T8 762 333 367 364 347 33 33

Note: The figures above are the percentage of menfions, ang show that respondents on average listed about 3 stores.

Other Food Stores Wanted
For new centre
60 |
o 50 |
£
S40 |
§ a9l L i
= 30 i -
5 20 i i
R B e
10 ¢ f ral L: Js : ifL 4 B T N e s |
o L) { NSRS ROR0] IR i (e ) ) ! ! O R )
§E 5 L E 8 B EE 8B 3 E 2 ¢ 8 8 8
ggg"’g%&g§§'§a§m§.°§ﬁ-§
5 L4 E & wt Fe = | W g’ e z e
® gz g d EFsgyz 2% g
- £ 3 8§ £ & § “ ® &
2
Stores
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Prmery | Sacondary

Annexure U 61/110

i3]

Taoak
3
i3
19
18
i3

248

LB
8T
3
15
g
77
8
1
242

Secondary fren

EE
i)
11
54
%
11

1

Primary Aree
12008
25
44
&
11
158

e
18
17
20
11

151

Clothing & Footwear Stores

Multi mendion

For new centre

Table 10.3

375

Total

£4451
25
15
15
11
11

180

Clothing & Footwear Stores wanted

Base

Deetatily

ty

N Pay

el

Cape Union Marn

Sreen Crosg
YDE

Edgars

Jet

Oth

My Price
Foschin
Ackermans
Milady's
Trusmrths
Shoe
Earkham
Cusenspark
M Prices Sport
Spart Scene
Lelty

Totat Sports
T otat

3dA

$S0.ID uaalD)
Hep uoiun aden
spods jejoy.
212N

auaog odg
uyodsg soud J
sedsuaant
weysiep

Aed N ¥1d
Ao soyg
joex3

alle|D euuoq
ssaldx3 uolysedy
SypoMmnI .

ded

sApenw
suewaYoy

1uIYoso4

aoud J\
syo
er
slebp3y

SYLOM|OOMA

05050
3221150

SUOHUBN JO 9,

ﬁfash#an Express
{Donna Claire

Pk

Stores
19
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Tabie 104
Other Clothing & Footwear
Muiti mendion
{ i ?_zlnw Aren Secondary Area Primary | Sesowiary
Detall Yotat e EB, i BB BB ; EE—
Base AT 3970 2055 WIET T8 16036 264 L ATTER
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, R R TR R R LR R
Stioes 45 38 45 44 57 42 : 83
Family ciothing 4 3 i ) a3 1) 8 TR
Laz_izes everyday cinthing 36 32 42 Fii 35 39 35 . 38
Lhildrens Clothing 35 27 48 43 b 3B 35 ag
§ ar 28 75 7z 36 i 78 28 2
Handbegs, befls, hats 24 17 40 45 g 15 3= a7
Sporis clothing 18 iz i 7 30 Z3 15 22
E::y & P:n?ar;‘;:hup - 17 [ 31 14 12 16 19 i 14
1Ladies Righ fashion Clofiing 18 25 15 [} 18 ig i 197
:S_peniaﬁty boutiaues - j2ans et: 14 15 13 0 i) 15 12 MR
Lingene 17 B 7 11 iz g LR
Haherdashery / Fapric 11 2 5 0 18 15 7 P17
Ties, socks, shirls 0 i3 18 13 & g 2 . 8
Firs, eoats ele 18 11 1a 23 7 2 14 ¥ 4
None 8 [ [ & 15 i3 3 T4
Maternity wear ] ki 13 11 4 [ 10 1 5
Bndal wear & o ] 23 £ 7 & ] &
thnic waar {sars) 5 5 H [1] B k] 3 i 3
Safar dothing 3 2 N [ K & 3 i &
ot 357 Eli 388 358 336 50 L )
E ]
Other Clothing etc. Stores wanted
50 > 2 |
@40 { U |
8 ! T e J
b RN | R Rl R
€ 30 [Eh-asti
EX |
ICeE) e S TRest) (8] s |
e 20 i ‘L. il i H iy 1| == l
© Eodod ol g e |
= | = i i3 : 1 i ;] Shas |
X 10 ;‘:*z“}ﬂ;agjf‘;ﬁi"sfﬁﬁ"sf;;squ
B (Rt e | i ! i o g H | S 5.l b i
o A O B 0 R R e [0 R B O e B
EEEEEEEENFEEEEEREEENEE:
2 £ § £ ¢ E £ £ ¢ ¢ g = : § 8 £
w & ¢ 3 § 4 E o« 2 g £ £ @ -§ Zz > 5 = g_
z 2. &% .8 8% ° £ f %3 ¢
T £ £ : £ e 28 ¢ g @ £ 8
E ¢ £ é o B z ° 3 e 2
Y B 0B > & E 1] g & 3 E
w B = E =2 £
& 35 z P g E % = o
= =
3 Z 2 & %
Stores
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)i
14
12
12
1%

178

Arait

27
12
10

3
11

Sac0)

42
17
33
13
11

154

Armn
Aobin

Prima
13
1

28

24
14
12

Decorl Interiors/ Furniture & Appliances
For new centre

Table 10.5
Muit mention
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h1:)
17
13
10
10

[| emuing so

[l peapm uoig

_M shauayiem

_H BUIOH SUBLLISHOY
| | sewesg

M,Mi.m BUIOH B BSNOH

[ ] weinuop

_H; 8100(] BNYSOP
|| uonesodiog 14 11
_H. sioysiun. Bieqeie]
|| wangieaus

_” BUON

H;EEF siesSNY
SLUOHD)
SUBUIDIBOY
_! | ewon souquy

B0
“ $BI0)5 SIMO]

sules)

Housewares,& Home decor stores wanted

Fumishers

e

r Price Home
use & Home

arlmans

o Q <o [
o3 o o

SUOHUBI JO %

Hi Fi Comoration

Joshua Doore
Cort Craft

fBs:

Ackernans Mome

Sheet Street

O Fumiture

Totat

e

Elign Wired

Russels

H
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Othar
[
fes
T
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Tahie 10.6
Cther Decor/ Interiors/ Furniture & Appliances
Mulli mepdion
Privsary Ama - | Secondury Ama Primaty | Secondary
Petaits Tatat A8 £ EF it LD m—.
Bage 24451 TP Y2008 367 TerT 10038 TeTAE T 19708
ST UTUII UGN SR . S Hoo LI N ECIN T ® ] BTN S
Appliances 4G 43 4G 28 32 3 43777
Linen Shops 31 16 27 32 35 &7 24 42
Furniture stare 28 21 37 14 34 256 & 10
Curtalning 7% B EH) 78 5 p1] 3 %6
HiFi TV Video 74 5 28 i ! 15 2 28
iHeds 2 12 38 58 i3 37 FETTT Y
Camets 15 i1 il 18 15 17 20 ,' ki
T amps & Lighing 77 23 b5 23 i 18 T
Bacond hand Farninmre 77 TF o 3z 12 12 T
iNone 15 13 7 13 23 20 79 Fal
Biinds and drapes 14 13 9 17 18 15 12 18
MY Furnitura 14 13 T 14 8 14 15 P2
Garden fumniture i} 5 18 3 14 36 10 [ Y
Antigues ] 5] 4 1] 5 11 4 i 8
Filed Kichens E 5 [ 13 7 7 Ty
Pina it 4 4 3 i 7 7 3
Total 289 238 314 318 282 307 285
Other Decor & Home furnishings stores wanted
for new centre
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B 40 |
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e 30 .
m E 1 f ! I ey
= 00 | A e .
. g ity R f"% ———
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o il B i H | ; Ey IE i ¢ P Hi H K it !
w oW o o I o 0
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Lo S ]
16 s ONS Wesgny

3
i
H
i

Table 10.7
Branded Gifts/ Music/ books etc.
Multi mention
Primary Area Secondard A Primary | Secondary
Detaks Tota! A, N I ™ S SN E—
Hase 445t A 12068 AIST T4 10038 oy T TS
e e TRV T M kL S Rof o * T .
CHA F 17 5 32 7 3z <N
Wasics 73 P2 71 32 7] FUTR
ZUM Bocke TG 1% 12 13 7 LY i3 3G
{Exchisive BOooks 18 T8 18 g 28 i4 ¥ (-
Bargain Books 15 15 3 2 k3 7 20 E)
PRA § i3 3 P&y i [ i Pl
ook atid Listen 8 i3 £ il EE) B 7 6
Cardies B B z i3 () g PO T
Wordsworth 4 4 1 0 § 5 2 P B
Other 3 3 [ ] 5 P 4 i 3
Paper Paracise ] 2 1 G 3 4 2 H 3
Game 2 3 2 2 [ 2 ; i 1
Crazy Slore 2 3 7 P EH 3 F PTE
FPaperwaight H 1 1 i] z 1 1 z
el Maods b S [ ] 3 Z 7 7
olat AT 3% 437 114 157 155 131 164
L] »
Branded Gift and Music stores etc. wanted
|
e 20 i
el H
$ | 4
p ]
™ S
5 10 o
S~ I ;
w% :

N
|

]

Crazy Store :i
l
I

CNA
Musica
PNA,
Cardies
Cther
Garne

M
£
:
3
S

CUM Books
Exchsive Books
Bargain Books
Leok and Listen
Paper Paradise
Paporweight
Music Moods

Stores
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Table 10.8

COther Gifts/ Music/ books ete.

Multi mention

1 Brmary Area - Sesondury Ars Primary © Secondary

Dttty Yol 1 AR ] EF AB . LD !

Base yrrey 0570 gy 4367 671 70330 TEAZ e
..................................... LK B JONN S VUt UV U SO T SO T I T
GGifis 50 K 63 43 5" 8 144
Books & Siationery 43 ey 50 i3 P ¥l ECR -
Music Stores i ] T3 W0 38 55 TN
None 18 17 14 13 a7 18 18 1 33
Biosical Instraments 75" i A7 3 i3 3l PR
Tot 762 140 ThE 167 147 158 165 1 154

Other Gift /book/ music stores wanted
For new centre
60 .
|
50 - — ]
l R |
2 40 - ! +
[ I ;
= | [ r |
Py 1 0 |
= | f | |
G i i ! |
X 20 Tf | & 1 = = ?
} ;, i ¢ i
}. ; i' i ' } !5'. mmmmmmmmm ;—I
! i B I ; i :
10 1 :_‘ | N i
i Pl |’ [ N
i ! ! ki : |I l
0 i ;. i - il ‘
Gifts Books & Stationery  Music Stores None Kusical instruments
Store Types
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31
36
10
15
10

27
13
17
10

Sesondarg Area

14
11
16
245
36
143

18
i4
5

i
5
3
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1
1
3

13
13
it}
1

1
ki

155

Branded Restaurants and coffee shops

Table 10.9
Meitt mention
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Bretitits
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Gage Town ish Markel
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Woaoohworths Coffee shop
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Vida & Cafe
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flhice
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Kaigi

Sim?ay Asia
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Cattie Baron
Tolgl

Wimpy
Nando's
Qther
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Hungry Lion
{Melonalos
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eisy Aldwig
aue A
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Table 10.10
Other Restaurants and coffee shops
Maii mention

i ;mm;ym | Secondend Area Prisary ' Sacondary

Detaily Totl LTSRS OO R N " - !

Base A5451 3370 17008 : 4357 TETE 19038 JaT4i H T
................................... OO RN NSO SR IDUONL U TN JONON U N OO T TOL N A
Family Restaurants N 3 45 R T 45 48 44 Ay
tiore Coffee shons ki) 33 32 24 42 36 31 38
$Pl2a Resiaurant ) 24 25 22 31 35 24 -2
Stagkhouse 20 18 37 k) 78 21 18 23
Nong 18 26 25 23 18 13 73 kE]
Lpmsrked Restaurants 14 20 15 2 9 14 15 ; 12
Ralian Resigurant E] 4 11 3 12 13 7 4 13
‘Thai Restaurant 5 7 3 0 14 4 4 ’ 8
%{gggf&r&an Restaurunt 5 2 2 ( o 12 1 ot

otal e 181 158 178 141 205 188 157 | 201

Other Restaurants etc. wanted
For new centre

50 = —
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= 20 |1 | i
B —{I - -
el 11 ]
i £ H : ; —
o | 3L H :
& 10 H = ' ‘“.t 2 | = -
I 2 | 5 § j F i F | R —
i L {0 { : ! p ol P : i
o L ] ik I s L 1 i T i} P i
s s 3 g 2 g 5 £ £
[ E N b 2 ¥
@ g o @ 2 2 w I
& b o 8 g o g (}_'o
- S g £z oc
= o N 3 £ 2 2
il w i s
g & & & & a 5
b = g &
a. &
o) =

Store Types
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Table 10.11
Branded Consumer Services
Muiti meation
H Primary Are Seeondary Aroa Primaty : Secondary
Detafis Fotal AR, £B 2P L) hii:l VIS SR
Bage 5451 12370 E3 i ' Ter 40033 JET4¢ v 1rroe
.................................... B . ki % b K R R
Nong T o 6 7T T 74 TUBE sZ TR YT Es
ARSA T4 i1 ] 5 23 22 § 34
Standard Bank E) 4 10 [i] 12 34 g i3
irat Nationa) Bank 7 4 2 ] 12 15 2 14
Nedbank [ 3 & [ [ 3 g 8
Capitec Bank g 3 g T3 B 5 i g
Ster Kinekor 4 3 2 11 H g 4 3
Telkomn Z 1 H k] 5 4 i !
Othar E N T3 8 & 3 58
Yo iF7) 108 Tir 700 143 136 308 TIeg

-
13}

Branded Services Wanted
For new centre
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()]

% of Mentions

ABSA

X c [, [
< & = = S g @
0 fan] © o ﬁ ° £
@ ® S @ c D o
T c O 8 < ~
% .8 Z = 5

-~ o
c © © -~
5 2 § @

B

L

Services

The high incidence (70%) of responses claiming that "nothing" was wanted at the new centre in this category suggests that
respondents are not familiar with the term "Branded Consumer services" . The results here are therefore little more than a
guideline as to banking services wanted.
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