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3. 
REVISED CORPORATE IDENTITY AND BRANDING POLICY 
 
2/B 
N Zweni (028) 313 8911 Corporate Head Office 
13 February 2017 

 
1. Executive Summary 

 
The purpose of this report is to recommend to Council the approval of the 
Revised Corporate Identity and Branding Policy.  

 
2. Service Delivery and Budget Implementation Plan - IGNITE 

 
Directorate: Management Services 
Department: Communication 

 
3. Compliance with Strategic Priorities 

 
Provision of democratic, accountable and ethical governance 
Provision and maintenance of municipal services 
Creation and maintenance of a safe and healthy environment 

 
4. Delegated Authority 

 
None 

 
5. Legal Requirements 

 
Constitution of the Republic of South Africa, Act 2000 of 1996 
Section 4 of the Local Government: Municipal Systems Act (No. 32 of 2000) 

 
6. Background/Discussion/Evaluation/Conclusion 

 
Corporate identity and branding is a combination of many factors, such as the 
name, logo, symbols, design, packaging, and performance of an organisation, 
including even the appearance, location, furnishing, maintenance and location 
of buildings, property and equipment.  

 
Marketing and communication material, from letterheads and stationery to 
advertising to instruction manuals, must have a consistent quality and 
character that accurately and honestly reflect the organisation and its aims.   
Uniforms and vehicles are all visible components that should reflect this 
consistency.  
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7. Financial Implications 
 

None 
 

8. Staff Implications 
 

None 
 

9. Comments from other Departments, Divisions and Administrations 
 

The revised Corporate Identity and Branding policy was discussed with the 
Director: Management Services and all inputs were integrated into the Revised 
Corporate Identity policy. However, significant changes were made to the policy 
and it is thus recommended that the policy be considered afresh. 

  
10. Annexures 

 
Annexure A: Corporate Identity and Branding Policy  

 
RECOMMENDATION TO THE COUNCIL: 
  
1. that the Corporate Identity and Branding Policy for the Overstrand 

Municipality be approved;  and 
  
2. that implementation of the Communication Policy be attended to by the 

Manager: Communication. 
 
 
RESPONSIBLE OFFICIAL : N ZWENI 
 
TARGET DATE FOR IMPLEMENTATION : 1 APRIL 2017 
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