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7. Propensity to Spend at the New Centre

Annexure U 100/110

Not all the shoppers will spend all their money at the new shopping centre. As the Consumer Survey showed,
people will continue to support the existing stores both in Hermanus CBD as well as their local areas.

The table below shows the estimated level of support the new centre is likely to draw by Lifeplane and

catchment area.
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Clothing & Footwear 60.00 60.00 30.00 40.00 40.00 10.00 30.00 30.00
Furniture & Appliances 25.00 20.00 10.00 20.00 20.00 5.00 5.00 5.00
All other retail Goods 40.00 40.00 30.00 30.00 30.00 10.00 30.00 30.00
Consumer Services 25.00 20.00 5.00 10.00 10.00 5.00 10.00 10.00
Total Retail 32.14 32.60 20.40 17.33 16.96 3.69 13.17 13.02
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8. Market Potential 2011

The number of shoppers times their average expenditure by product group times the propensity to spend
at the centre gives us the potential market for the centre, which is shown in the table below.

New Centre: Market Potential 2011

_ R' Million

Years Primary Secondary Hotel Guest

AB ch EF AB | cp | EF Guests Houses
Food & Groceries 54.32 108.21 30.36 7.30 14.95 0.00 0.23 0.45
Clothing & Footwear 43,78 63.48 11.47 13.22 25.06 0.22 0.46 0.87
Furniture & Appliances 20.28 22.60 2.08 7.37 13.38 0.07 0.09 0.16
All other retail Goods 35.04 49.44 11.30 11.93 21.96 0.23 0.56 1.04
Consumer Services 20.62 23.10 1.46 3.74 6.84 0.09 0.17 0.33
Total Retail 174.05 266.83 56.68 43,56 82.19 0.61 1.51 2.84

The new centre is likely to capture some 24% of the total retail potential of its shopping population. The graph
following shows its potential market share by product category. As can be seen, the major category for the
centre is Clothing and Footwear, followed by "All Other" goods, which includes many of the products stocked
by a store like Game.
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9. Market Potential Summary
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The table below shows the overall development potential for a major "One - Stop" shopping centre in
Hermanus from the present time through to 2024. The growth in development potential equates to about 3,2%
per annum, slightly lower than the population growth projected for the area over that time. Converting the
sales potential into warranted space requirements, we use a Trading Density estimate, which reflects the
typical space productivity achievable by category in larger community or regional centres.

Hermanus Centre
Summary of Development Potential
Centre Market Potential | _Term 2011 2013 2016 2019 2024
" Food & Groceries Rm 238 273 336 411 536
Clothing & Accessories] Rm 177 201 243 288 376
Furniture & Appliances Rm 70 79 97 118 153
Other Goods Rm 155 176 215 262 341
Consumer services Rm 64 72 89 108 141
Total Retail Expenditure Rm 704 | 801, 981 1188 1548
Trading Densities Term
Food & Groceries R/Sgm 54140| 56940| 62340 67970 78510
Clothing & Accessories} R/Sqm 25990 27 340 29930 32630 37 680
Furniture & Appliances | R/Sgm 18950 19930| 21820| 23790| 27480
Other Goods R/Sgm 21660 22780 24940 27190 31410
Consumer services R/Sgm 17 320 18220{ 19950 21750 25120
Overall Trading density R/sqf R/Sgm 27400| 28800| 31600 34500 39800
Warranted Floorspace Term
Food & Groceries Sgm 4 403 4791 5388 6 052 6 826
Clothing & Accessories] Sgm 6 826 7 351 8118 8 825 9975
Furniture & Appliances| Sam 3672 3971 4 460 4959 5581
Other Goods Sam 7 136 7722 8 640 9636| 10854
Consumer services Sgm 3672 3978 4 469 4 988 5629
| Total Retail Space Sqm 25709, 27613, 31076: 34461 38865

16. Detailed Mode! Tabulations

Detiled tables follow showing the structure of the market in 2011 and projections for each of the forecast

years.
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Hermanus Centre Market! Potential 2012 Date 280011
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Hermanus Centre Market Potential 2016 Date  26-0ct-11
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Hermanus Centre Market Polential 2024 Pate  280ct-11
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DPA LIFE PLANE DEFINITION

DPA have developed a Consumer Lifestyle Segmentation Model of which an important

component is Life Plane™.

The Life Plane concept recognises that within a society there are differing socio-
economic levels. Traditionally, these differing levels have been referred to as "Income
Groups", and one typically finds markets divided into four categories, labelled A, B, C
and D, the top end of the market being "A" and the lowest income group being "D".

The usefulness of this income group classification is very limited. The top group
inevitably contains people between the ages of 45 and 55 while the lowest group is a
mixture of very young and very old people - whose interests, needs and lifestyles are
markedly different. The middle groups B and C also contain a wide variety of people
from different backgrounds, with different aspirations.

After a great deal of experimentation, it would seem that the best way to segment the
market into socio-economic groups is by classifying people into a combination of
educational and income groupings. Education influences attitudes and perceptions, and
plays a major role in shaping expectations and aspirations. It is the key to ones choice
of career, and there is little doubt that education influences performance and thus
income levels. There are exceptions, however, such as Academics who are well
educated but are not top earners; and entrepreneurs who may not be well educated, but

are “self made” successful businessmen.

To adequately reflect the socio-economic strata in the South African market, six Life
Planes have been distinguished, based on education levels and incomes relative to age.
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Life Plane A

People in the top Life Plane are doctors, lawyers, accountants, architects and
engineers. They are usually graduate professionals.

Life Plane B

Plane B people are generally found in business, they do not have university
degrees but have studied beyond school and have been awarded a diploma.
Many reach senior positions in business.

Life Plane C

Plane C people have completed their schooling but have not studied further.
They tend to be found in sales or clerical positions in business.

Life Plane D

Plane D people generally have three or four years of senior school and tend to
follow technical careers with many becoming artisans - plumbers, electricians,

mechanics, etc.

Life Plane E

Plane E people have only one or two years of senior school and many find jobs

as factory workers and artisans assistants.
Life Plane F

Plane F people have no secondary schooling and many are barely literate. Most
people in this category find employment as domestic servants, gardeners and

labourers.




